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CAC YEU TO TAC PONG PEN HIEU QUA TIEP THI NQI DUNG TREN WEBSITE:
TRUONG HQP CONG TY TRACH NHIEM HUU HAN ZEN SKY NUTRITION
Nguyén Thi Hién®, Tran Thi Thu Hang?
Tém tit
Bai b&o nay tdp trung nghién citu cac yéu to tdc dong dén hiéu qua hoar dgng tiép thi néi dung (Content Marketing)
trén website czza Cong ty trach nhiém hzu hagn (TNHH) Zen Sky Nutrition, mgt doanh nghiép trong linh vuc thuc
pham bé sung dinh dieong. Trén co sé ké thira cac ly thuyét nén nhu AIDA, AIDMA va AISAS, nghién ciru dé xudt
mo hinh gém nam yéu té, bao gom Thu hat, Quan tdm, Mong muén, Hanh déng va Chia sé, c6 khd nang danh hirong
dén hiéu qua Content Marketing trén website. Phirong phdp nghién ciru hon hop duwoc sir dung, trong dé, nghién
cieu dinh tinh théng qua phong Vén sdu khdch hang da va dang truy cap website, nhan sy phy trach marketing, ciing
nhan vién cong ty; va nghién citu dinh lirong théng qua khao sat bang bang héi va phan tich bang Cronbach’s Alpha,
EFA, twong quan Pearson va hoi quy tuyén tinh. Két qua thuc nghiém chi ra rang ba yéu to Thu hit (8 = 0,984),
Quan tam (f = 0,874) va Mong muon (B = 0,832) ¢ tdc dong Manh va cé ¥ nghia dén hiéu qua Content Marketing.
Nguwoc lai, Hanh déng (B = 0,035) va Chia sé (f = 0,016) khéng cho thdy anh huéng dang ké trong béi canh nghién
ciu. Két qua nghién cizu dinh tinh bé sung lam r rang website hién tai chuwa t6i wu héa trdi nghiém twong tdc va
chira khuyén khich chia sé xa héi, trong khi khdach hang danh gid cao sy hap dan va hiu ich cia ngi dung. Nghiél’l
citu déng gép bang cach cung cdp bang ching thyc nghiém va ham y quan tri cho doanh nghlep trong viéc toi wu
hoa ngi dung, tang tinh thuyet phuc va Xy dung niém tin thwong hiéu trén nén tang truc tuyén.
Tir khoa: Marketing so, content marketing, hiéu qud, website, thuc pham bé sung dinh duwéng.
FACTORS INFLUENCING THE EFFECTIVENESS OF CONTENT MARKETING
ON WEBSITES: A CASE STUDY OF ZEN SKY NUTRITION CO., LTD.
Abstract
This article investigates the factors influencing the effectiveness of content marketing on the website of Zen Sky
Nutrition Co., Ltd., a company operating in the nutritional supplements sector. Grounded in theories such as AIDA,
AIDMA, and AISAS, this study proposes a five-factor model, encompassing Attraction, Interest, Desire, Action, and
Share, that can influence the effectiveness of on-site content marketing. A mixed-methods approach was employed,
which included qualitative research through in-depth interviews with current and past website visitors, marketing
personnel, and company employees; and quantitative research through survey questionnaire and analysis using
Cronbach’s Alpha, Exploratory Factor Analysis (EFA), Pearson correlation, and multiple regression. The findings
indicate that three factors—Attention (f = 0,984), Interest (f = 0,874), and Desire (f = 0,832) —exert strong and
statistically significant effects on content marketing effectiveness. Conversely, Action (B = 0,035) and Share (f =
0,016) do not show notable influence in this context. The qualitative results further highlight that the website has not
been optimized for interactive experiences or social sharing, while customers value the attractiveness and usefulness
of the content. The study contributes by providing empirical evidence and managerial implications for enterprises
in optimizing content, enhancing persuasiveness, and strengthening brand trust on digital platforms.
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1. Pt van dé tam va khoi goi hanh dong tir phia khach hang (Koob,

Trong béi canh chuyén doi s6, Content Marketing
dugc xem la mot trong nhitng cong cu trong yéu gidp
doanh nghiép nang cao hiéu qua truyén thong va gia ting
gid tri thuong hiéu (Pulizzi, 2014). Khéc véi quang cao
truyén thong, Content Marketing hudng dén viéc cung
cép théng tin hitu ich, cé gié tri va gin lién véi nhu cau
cua khach hang, tir d6 tao dung méi quan hé bén chat va
khuyén khich hanh vi twong tac tich cuc (Baltes, 2015).
Sy phét trién manh m& cua Internet va mang xa hoi da
ma ra nhiing co hdi mai cho doanh nghiép trong viéc tdi
vu héa hoat dong tiép thi tryc tuyén, dic biét 1a théng
gua website — kénh tuong tac tryc tiép va chinh théng
véi khach hang (Rowley, 2008).

Tuy nhién, hiéu qua cua Content Marketing
khong chi phu thudc vao viéc tao ra noi dung, ma con
gan véi kha ning ngi dung d6 thu hut, duy tri sy quan
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2021). Cac md hinh nghién ciru kinh dién nhu AIDA
(Attention, Interest, Desire, Action) cua Lewis (1908),
AIDMA (Attention, Interest, Desire, Memory, Action)
cua Hall (1924), hay AISAS (Attention, Interest,
Search, Action, Share) cua Sugiyama va Andree (2011)
déu cho thay hanh vi tiép nhan va phan @ng cua khéach
hang ddi véi ngi dung truyén thong la mot qua trinh da
giai doan. Trong bdi canh s, viéc bo sung yéu té Share
(Chia sé) ngay cang tré nén quan trong, bai hanh vi lan
toa thong tin c6 thé 1am gia ting pham vi tiép can, cing
cd niém tin va nang cao tic dong cua Content
Marketing (Huang Li va Huang, 2024).

Tai Viét Nam, nhiéu doanh nghiép nho va vira
cling di cha trong dén viéc trién khai Content
Marketing, song hiéu qua van con han ché do thiéu
chién lugc rd rang va chua c6 sy dau tur dung mic vao
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nghién ctu hanh vi khach hang (Huynh, 2019;
Dinh, 2021). Bac biét, trong nganh dinh dudng — noi
nhu cau théng tin cua khéch hang gan chat véi yéu to
strc khoe va chat lugng san pham — Content Marketing
dong vai tro quyét dinh trong viéc xay dung niém tin
va thic day hanh vi mua hang.

Thuc tién tai Cong ty TNHH Zen Sky Nutrition
cho thiy, mic du hoat dong Content Marketing trén
website dd gop phan gia tang nhan dién thwong higu va
thu huat lugng 16n khach truy cap méi, song hiéu qua
tong thé van con nhiing han ché nhat dinh. Dit liéu giai
doan 20/6-20/12/2024 cho thay ty I¢ khach truy cap lan
dau chiém téi 82,6%, trong khi ty 1¢ khach quay lai chi
dat 17,4%; s trang trung binh trén mdi phién & muc
thip va ty 1é thoat trang twong ddi cao. Bén canh do, sy
thay d6i hanh vi khach hang theo hudng wu tién truy
cap bang thiét bi di dong, cting véi xu hudng tim kiém
cac noi dung mang tinh gido duc, tu van chuyén sau vé
sitc khoe va dinh dudng, dat ra yéu cau cap thiét dbi
v6i viéc nang cao chit luong va hiéu qua Content
Marketing trén website doanh nghiép.

Xuét phét tir nhitng van dé Iy luan va thyc tién
néu trén, nghién ciru nay tap trung phan tich cac yéu té
tac dong dén hiéu qua Content Marketing trén website
ctia Cong ty TNHH Zen Sky Nutrition, nham b sung
bang chtng thuc nghiém cho ly thuyét va dé xuat giai
phap thiét thuc gidp doanh nghiép ti wu hoa hoat dong
tiép thi noi dung trong béi canh canh tranh sé hién nay.
2. Co sé ly thuyét va md hinh nghién ciru dé xuit
2.1. Mgt s khai niém

Marketing so (Digital Marketing): Marketing sb
2 tap hop cac hoat dong marketing st dung nén tang ki
thuat s6 va Internet nham tiép can, trong tac va tao gia tri
cho khéch hang muc tiéu théng qua cac kénh truc tuyén
nhu website, mang xa hoi, cong cu tim kiém va email
(Chaffey & Ellis-Chadwick, 2019). So véi marketing
truyén thdng, marketing s cho phép doanh nghiép ca
nhan hda noi dung, do Tuong hiéu qua theo thoi gian thyc
va diéu chinh chién lugc linh hoat dya trén dit liéu hanh
vi nguoi ding. Trong bdi canh canh tranh hién nay,
marketing s6 dong vai tro then chdt trong viéc xay dung
thuong hiéu, gia tang trai nghiém khéach hang va nang cao
hiéu qua kinh doanh bén viing.

Content Marketing: Theo Pulizzi (2012), Content
Marketing 12 mot chién luoc tiép thi tap trung vao viéc
tao ra va phan phéi noi dung c6 gia tri, pht hop va nhat
quéan nham thu hit va duy tri d6i tuong khach hang ro
rang, tir d6 thuc day hanh vi tiéu dang sinh lgi. Trong
bdi canh website doanh nghiép, Content Marketing
khong chi dirng lai & viéc gigi thiéu san pham/dich vy,
ma con déng vai trd cung cap théng tin hiru ich, gido duc
khach hang va tao dyng niém tin ddi v6i thuong hiéu.

Thuec pham bé sung dinh dwong: Thuc phdm bd
sung dinh dudng la cac san pham duoc thiét ké nham
bd sung vi chat, dudng chit hoic céc hop chét sinh hoc
c6 loi cho strc khoe, hd trg chire ning co thé va phong

ngira nguy co thiéu hut dinh dudng (WHO, 2006).
Theo quan diém marketing, day 1a nhom san pham dac
th, chiu su kiém soat chat ché vé thdng tin truyén
thong, doi hoi ndi dung quang ba phai dam bao tinh
chinh xac, minh bach va khoa hoc. Do do, hoat dong
Content Marketing trong linh vyc thyc pham b sung
khéng chi huéng dén muc tiéu ban hang ma con dong
vai tro gido duc, xay dyng niém tin va uy tin thuong
hiéu trong nhan thirc ngudi tiéu dung.

Website va vai trd cua website trong Content
Marketing: Website dugc hiéu 1a hé thong cac trang
thong tin dién tir co lién két véi nhau, duoc van hanh
trén nén tang Internet nham cung cap thong tin, dich vu
va hd tro giao dich truc tuyén (Laudon va Traver, 2021).
Trong marketing s, website dong vai trd trung tdm
trong viéc trién khai Content Marketing, 1a noi tich hop
noi dung, truyén tai thong diép thuong hiéu va thu thap
dix liéu hanh vi khach hang. Mot website hiéu qua gitp
gia tang kha nang tiép can, duy tri sy twong tac va thic
day chuyén doi tir khach truy cap sang khéch hang.

Hiéu qua Content Marketing trén Website: Hiéu
qua Content Marketing dugc hiéu 1a mirc d6 ma hoat
dong noi dung truc tuyén dat dwoc cac muc tiéu truyén
thong va kinh doanh, bao gém: nang cao kha ning nhan
dién thuong hiéu, thu hat khach hang tiém ning, thiic
day sy tuong tac va chuyén doi, ciing nhu duy tri long
trung thanh cua khach hang (Holliman va Rowley,
2014). Trén website, hiéu qua nay c6 thé dugc danh gia
thong qua ca chi sé dinh lugng (luot truy cap, thoi gian
trén trang, ty & chuyén d6i) va dinh tinh (mtc d6 hai
long, su tin tudng cua khach hang).

Cac yéu té tac dong dén hiéu qua Content
Marketing: Nhiéu nghién ciru quéc té va trong nudce chi
rarang hiéu qua Content Marketing chiu anh huéng bai
nhiéu yéu tb: (i) Chat luong noi dung (hitu ich, chinh
X4c, cap nhat), (i) Hinh thirc thé hién (tiéu d&, hinh anh,
video, b cuc), (iii) Kha nang thu hut va duy tri sy quan
tam (Pulizzi, 2012; Du Plessis, 2017), va (iv) Muac d6
tuong tac va chia sé (AISAS). Cac yéu té nay quyét
dinh kha ning thuyét phuc khach hang, xay dung niém
tin va tao sy khac biét cho doanh nghiép.

2.2. Téng quan nghién citu

Trong bdi canh chuyén di s, Content Marketing
ngay cang dugc xem 1 mot cdu phan trong yéu trong
chién lugc marketing truc tuyén cua doanh nghiép, dac
biét théng qua website — kénh giao tiép chinh théng va
c6 muc d kiém soat cao. Nhiéu nghién ctru da dit ra
cau hoi trung tam: Content Marketing tic dong nhir thé
nao dén hanh vi va trai nghiém cia khach hang trong
méi trong s6? Rowley (2008) cho ring noi dung trén
website khdng chi c6 chirc nang cung cap théng tin ma
con 1a cong cu tao 1ap gia tri, duy tri sw gin két va hinh
thanh méi quan hé dai han véi khach hang. Quan diém
nay dugc cing ¢ bai Pulizzi (2014) va Baltes (2015),
khi nhan manh riang noi dung chi thuc sy hiéu qua néu
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mang tinh hiru ich, nhit quan va phu hop véi nhu cau
clia ngudi tiép nhan.

Tir goc d6 hanh vi nguoi tiéu ding, nhiéu céng
trinh tiép tuc 1am ré nhiing yéu té nao cia ngi dung anh
hieong dén hiéu qua Content Marketing. Bouchra va
Gaber (2020) chi ra rang tinh lién quan va gié tri thong
tin cua noi dung co6 tac dong tich cuc dén mirc do gan
két ciia nguoi dung trén website. Koob (2021) mé rong
huéng tiép can khi cho rang hiéu qua Content
Marketing 1a két qua tong hop caa nhiéu yéu té, bao
gom kha ning thu hut ban dau, duy tri su quan tam, c&
nhan héa noi dung va hd tro ra quyét dinh. Cac nghién
ctru khac ciing cho thdy noi dung chat lugng c6 thé gia
tang y dinh quay lai website, cing c6 niém tin va thic
déy hanh vi mua sam truc tuyén (Rezvani va cong su,
2019; Sohrabi va cong su 2022).

Song song voi do, mot sé nghién ctu tiép can
Content Marketing dudi goc d6 md hinh hanh vi, tiéu
biéu Ia AIDA, AIDMA va AISAS, nham giai thich tién
trinh phan tng ciia khach hang trudc thong diép truyén
thong. Cac mé hinh nay déu thong nhét rang hiéu qua
Content Marketing khong dién ra tic thoi ma I két qua
cuia mot chudi giai doan tir thu hat sy chd y, hinh thanh
su quan tam, khoi goi mong muén dén hanh dong.
Trong bdi canh truyén théng sb, hanh vi chia sé noi
dung ngay cang dugc xem la mot giai doan ma rong,
g6p phan gia ting pham vi lan téa va gié tri thwong hiéu
(Sugiyama va Andree, 2011; Huang va cong su, 2024).

Tai Viét Nam, cac nghién ctru gan day ciing dat van
dé vé& hiéu qua Content Marketing trong mdi lién hé véi
chat lugng website, trai nghiém nguoi diing va gié tri cam
nhan. Nhiéu téc gia khang dinh rang noi dung tryc tuyén
¢6 anh huong dang ké dén mirc do hai long va long trung
thanh cua khach hang, song hiéu qua con phu thuoc vao
céch thirc to chuc noi dung, mac do ca nhan hoa va kha
ning twong tic (Huynh, 2019; Dinh, 2021; Huynh & Ngb,
2025). Tuy nhién, phan Ién cac nghién ctu hién nay tap
trung vao mang xa hoi hodac xem Content Marketing nhu
mot bién don 1¢, chura phén tich cu thé céc yéu t6 cdu thanh
hiéu qua Content Marketing trén website theo tién trinh
hanh vi cua khéch hang.

Tdng hop cac cong trinh cho thiy van ton tai
khoang tréng nghién ciru lién quan dén viée xac dinh
va do luong mirc do tac dong cua ting yéu té trong
chudi hanh vi Content Marketing (Thu hit — Quan tam
— Mong muén — Hanh dong — Chia s¢), dic biét trong
bdi canh website ctia doanh nghiép nganh dinh dudng
— linh vuc ¢6 yéu ciu cao vé do tin cay, gia tri théng tin
va trai nghiém ngudi dung. Xuét phat tir khoang tréng
nay, bai bao hudng dén viéc kiém dinh md hinh céc yéu
t6 tac dong dén hiéu qua Content Marketing trén
website trong mot bdi canh cu thé, qua d6 cung cép
bing chirng thic nghiém va ham y quan tri phi hop cho
doanh nghiép Viét Nam.
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2.3. Mgt sé ly thuyét nén lién quan

Céc mo hinh kinh dién trong hanh vi tiéu ding tao
tién d& cho nghién ciu vé Content Marketing. M6 hinh
AIDA do Lewis (1908) khoi xuéng nhan manh bdn
giai doan trong hanh trinh thuyét phuc khach hang:
Attention — Interest — Desire — Action. Tiép ndi, Hall
(1924) phat trién mé hinh AIDMA, b6 sung yéu tb
Memory nhu mét budc trung gian quan trong trong
hanh vi mua sim truyén thong.

Trong bdi canh ky nguyén sb, Dentsu Inc.
(Sugiyama va Andree, 2011) dd d& xuat md hinh
AISAS, bé sung hai budc Search va Share phan anh
dung hanh vi ngudoi tiéu dung hién dai. Cac nghién cuu
thuc nghiém da xac nhan tinh phu hgp ctia mé hinh nay.
Lopez-Garcia va Olmedo (2021) cho thdy AISAS ly
giai tot hanh vi tiéu dung trén Instagram; Hoang (2023)
g dung AISAS trong du lich dé phan tich tac dong
cuia Digital Marketing dén hanh vi khach hang; Huang,
Li va Huang (2024) m¢a rong md hinh AISAS trong
nghién cau hanh vi tdm |y cta nguoi tiéu dung thuc
pham c6 nhan dinh dudng.

Bén canh cac md hinh hanh vi tiéu dung, nghién
ctiu ké thira Ly thuyét chap nhan dbi moi cong nghé
mo rong (Extended Technology Acceptance Model —
TAM), theo d6 ¥ dinh chdp nhan va sir dung nén tang
s6 cua khach hang chiu anh hwong chu yéu boi nhan
thirc vé tinh hitu ich va tinh d& st dung, dong thoi duoc
mé rong bai cac yéu té nhu niém tin, chuan chu quan
va trai nghiém ngudi dung (Davis, 1989; Venkatesh va
Bala, 2008). Trong bdi canh Content Marketing trén
website, TAM ma rong gilp ly giai cach thac ndi dung
s6 dinh hinh nhan thirc gia tri va thiic ddy hanh vi trong
tac cua khéch hang.

Ngoai ra, nghién ctu van dung Ly thuyét kha
ning (Capability Theory), cho rang hiéu qua hoat dong
cuia doanh nghiép phu thudc vao kha niang té chic, phdi
hop va khai théc hiéu qua cac ngudn lec sin cé (Teece,
Pisano, va Shuen, 1997). Theo d6, Content Marketing
trén website duoc xem 1a mot niang luc marketing sd,
trong d6 kha ning xay dung noi dung hip dan va duy
tri sy quan tdm ciia khach hang déng vai trd then chdt
trong viéc nang cao hiéu qua tiép thi.

Cudi cuing, Ly thuyét hiéu qua kinh doanh duoc st
dung dé lam rd méi quan hé giira hoat dong marketing
va két qua hoat dong cua doanh nghiép. Theo céch tiép
can nay, hiéu qua khoéng chi dugc do luong thong qua
chi tiéu tai chinh ma con bao gom céc chi tiéu phi tai
chinh nhu nhan dién thuong hiéu, mac do hai long va
mirc d6 twong tac cta khach hang (Kaplan va Norton,
1996). Content Marketing trén website vi vay dugc xem
14 cong cu trung gian quan trong gop phan cai thién hiéu
qua kinh doanh théng qua tac dong dén nhan thuc, thai
d6 va hanh vi caa khach hang.

Tong hop céc ly thuyét trén cho thay viéc nghién
cau hiéu qua Content Marketing trén website can duoc
tiép can mot cach da chiéu, két hop gitra mo hinh hanh vi
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tiéu dung, ly thuyét chip nhan cong nghé va Iy thuyét
quan tri. Pay chinh 1a co so 1y luan dé bai béo xay dung
md hinh nghién cttu cac yéu td Thu hit, Quan tam, Mong
mudn, Hanh dong va Chia s¢, nham phan tich toan dién
tac dong cua Content Marketing dén hiéu qua hoat dong
trong bdi canh doanh nghiép dinh dudng tai Viét Nam.
2.3. M6 hinh nghién citu dé xuat

Trong qué trinh tong hop cac cong trinh nghién
cty, 6 thé nhan thiy rang mé hinh AIDA (Attention —
Interest — Desire — Action) do Lewis (1908) khoi
xudng van giir vai tro nén tang trong viéc ly giai hanh
vi tiéu dung truyén théng. Tuy nhién, voi sy phét trién
manh m& cua méi trudng sb va mang xa hoi, hanh vi
khach hang khdng dung lai ¢ giai doan hanh dong ma
con mo rong sang viéc chia sé (Share) trai nghiém va
thong tin dén cong ddng (Sugiyama va Andree, 2011;
GMO Research va Al, 2024). Yéu t6 “Share” phan anh
ddc trung quan trong cua thoi dai ky thuat s6, noi ma
gié tri ndi dung duoc lan tda nhanh chéng va tac déng
manh m& dén nhan thirc ciing nhu quyét dinh cua cac
nhom khach hang tiém nang.

Do d6, nghién ctru nay dé& xuit mod hinh nghién
ctu ké thira AIDA va b6 sung yéu té Share, nham phan
anh ddy du hon hanh trinh trai nghiém khach hang trén
website. M6 hinh dé xuit khéng chi xem xét qué trinh
thu hat, tao himg thi, khoi goi nhu ciu va thuc day
hanh d6ng, ma con nhan manh vai tro lan toa thdng tin
théng qua hoat dong chia sé cua khach hang, tir d6 anh
huéng truc tiép dén hiéu qua Content Marketing. Trong
nghién ciru ndy, cac yéu té doc lap duoc xac dinh dua
trén md hinh AIDA (Attention — Interest — Desire —
Action) két hop véi yéu té Share (Chia s¢), phan anh
ddy du hanh trinh tiép nhan va twong tac cua khach
hang véi noi dung sé:

H1: Sir chit y (Attention) dén ngi dung trén website c6
tdc dng tich cue dén hiéu qua Content Marketing

Theo Lewis (1908), viéc thu hit sy chu ¥ 1a diéu
kién dau tién dé mot thong diép tiép thi cd thé duoc tiép
nhan. Rowley (2008) cho ring noi dung truc tuyén
dugc thiét ké hap dan, rd rang va pht hop véi nhu cau
khéch hang gilp nang cao kha nang tiép can, tir d6 ting
muc do hiéu qua cua chién lugc Content Marketing.
Ngoai ra, nghién ctu cua Baltes (2015) ciing khang
dinh ring viéc thu hat sy chd y ngay tir dau la yéu to
guan trong dé chuyén doi khach hang tiém nang thanh
khéch hang thuc su. Do do, gia thuyét dat ra la:

H: Sy cht y dén ndi dung trén website Zen Sky Nutrition
¢6 anh huong tich cuc dén higu qua Content Marketing.

H2: Sir quan tam (Interest) dén ngi dung cé tac
déng tich cuee dén hiéu qua Content Marketing.

Pulizzi (2014) nhdn manh rang noi dung gia tri
khong chi duy tri sy quan tAm ma con tao dung niém
tin vai khach hang. Koob (2021) chitng minh ring mirc
d6 quan tdm cang cao thi kha nang khach hang tuong
tac va phan hoi véi ngi dung cang manh, qua dé cai
thién hiéu qua truyén thong. Tuong tu, Rezvani,

Mirtaheri va Rezaee (2019) phét hién ring su quan tam
dén noi dung trén website 12 yéu t6 dy béo tich cuc cho
viéc khach hang quay lai va tiép tuc gan b6 voi thuong
hiéu. Do d6, gia thuyét dugc dé xuat:

H2: Su quan tam dén noi dung trén website Zen
Sky Nutrition c6 anh huéng tich cuc dén hiéu qua
Content Marketing.

H3: Mong muén (Desire) cé tic déng tich cue dén
hi¢u qua Content Marketing.

Hall (1924) cho rang mong mudn la giai doan
then chot dé bién sy quan tdm thanh hanh dong cu thé.
Theo Bouchra va Gaber (2020), khi khach hang cam
thdy noi dung co lién quan dén nhu cau cé nhan, ho
hinh thanh mong mudn tim hiéu va gin b6 hon, tir d6
taing hiéu qua tiép thi. Hon nira, nghién ctu cua
Georgieva va Djoukanova (2014) ciing chi ra ring viéc
khoi goi mong mudn théng qua néi dung séng tao gidp
doanh nghiép xady dung thuong hiéu manh mg trong
mdi trudng truc tuyén. Tir d6, gia thuyét dugc dua ra:

H3: Mong muén duogc tao ra tir noi dung trén
website Zen Sky Nutrition ¢6 anh huéng tich cuc dén
hiéu qua Content Marketing.

H4: Hanh dong (Action) cua khach hang co tac
déng tich cuc dén hiéu qua Content Marketing.

Sugiyama va Andree (2011) nhdn manh rang
Content Marketing thanh céng phai dan dén hanh dong
cu thé cua khéch hang, chang han nhu mua hang, ding
ky hoic phan hdi. Auter va Shoemaker (2016) cho thay
hanh vi caa khach hang 1a thuée do tryc tiép dé danh
gia hiéu qua cua hoat dong marketing truc tuyén. Bong
thoi, nghién ciru ctia Sohrabi va cong su (2022) cling
chi ra riang hanh dong thuc té cua khach hang (vi du:
dang ky, phan hdi, mua hang) phan &nh muac do tac
dong cua ndi dung dén hiéu qua quan hé khach hang
dién tir. Vi vy, gia thuyét duoc dé xuét:

H4: Hanh dong ctia khach hang trén website Zen
Sky Nutrition ¢6 anh huéng tich cuc dén hiéu qua
Content Marketing.

H5: Viéc chia sé (Share) ngi dung co tac dong
tich cure dén hiéu qua Content Marketing.

Trong bdi canh mang xa hoi, viéc chia sé ndi dung
duogc coi 1a giai doan quan trong dé mé rong tac dong
tiép thi (Lopez-Garcia va Olmedo, 2021). Bouchra &
Gaber (2020) khang dinh rang khi khach hang tich cuc
chia sé noi dung, miic do tuwong tac va uy tin thuong
hiéu sé gia tang, qua d6 cai thién hiéu qua marketing.
Ngoai ra, Sohrabi va cong sur (2022) ciing chi ra rang
hanh vi chia s¢ gidp doanh nghiép ti wu hoa quan tri
quan hé khach hang, gép phan nang cao hiéu qua
Content Marketing. Do do, gia thuyét dit ra la:

H5: Viéc chia sé noi dung tir khach hang c6 anh
huéng tich cuc dén hiéu qua Content Marketing trén
website Zen Sky Nutrition.

Nhu vy, nim yéu t6 trén s& duoc kiém dinh dé danh gia
mirc d6 anh huong dén bién phu thudc Ia hiéu qua Content
Marketing trén website ciia Cong ty TNHH Zen Sky Nuitrition.
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E Thu hnat I
I Quan tam Hiéu gua
content
marketing

I = 1 trén website
Mong mudi N
| coOng ty
/ TNHH Zen
| Hanh dong I Si-:y
Nutrition
I Chia sé&

Hinh 1. M6 hinh nghién citu dé xuat

3. Phwong phap nghién ciru
3.1. Phwong phdp nghién ciru dinh tinh

Nghién ctru dinh tinh dugc trién khai nham kham
phé& sau cac yéu td anh huong dén hiéu qua Content
Marketing trén website cta Cong ty TNHH Zen Sky
Nutrition, ddng thoi 1am rd bi canh thuc tidn va hanh
vi tiép nhan nodi dung cua cac nhom dbéi twong lién
quan. Phuong phap phong van sau ban ciu trac dugc
str dung véi ba nhém chinh.

Nhém thir nhét 1a khach hang da ting truy cap
website Zen Sky Nutrition (8—10 nguoi), dugc lya
chon theo tiéu chi: (i) da truy cap website it nhat 2 1an
trong 6 thang gan nhat; (ii) c6 mirc d6 quan tam nhat
dinh dén cac noi dung vé dinh dudng hoic san pham
thuc pham bo sung; (iii) c6 hanh vi doc bai viét, tim
kiém thong tin hoic twong tac & cac muc do khac
nhau. Viéc lya chon nhém khéch hang c6 tan suat va
mirc d6 quan tim da dang nham phan anh tuong ddi
day du trai nghiém ngudi ding ddi véi noi dung trén
website. Noi dung phong van tap trung vao cam nhan
vé muc d6 hap dan, tinh hitu ich, su rd rang cua théng
tin, kha ning duy tri sy quan tdm, ciing nhu cac yéu
t5 thuc day hodc can tré hanh vi tiép tuc theo dai, mua
hang va chia sé noi dung.

Nh6m thir hai gom nhan su phu trach Marketing va
quan tri ngi dung website ciia cong ty (3-5 ngudi), nham
khai théc goc nhin noi b vé muc tiéu xay dyung noi dung,
quy trinh trién khai Content Marketing, tiéu chi danh gia
hiéu qua va nhiing kho khan trong qua trinh thuc hién.
Nhom thir ba 1a mot s6 nhan vién cong ty c6 lién quan dén
ban hang va cham soc khach hang (5-7 nguoi), dugc
phong véan dé 1am rd sy lién két giira noi dung website va
phan hdi, hanh vi thuc té ciia khach hang.

Céc cudc phong van duoc thuc hién dudi hinh
thirc tryc tiép hodc truc tuyén, dam bao tinh linh hoat
va thuan tién cho nguoi tham gia. Dir liéu thu thap dugc
ghi chép, ma hoa va phén tich theo phuong phap phan
tich chu dé (thematic analysis). Két qua nghién ctu
dinh tinh khdng chi gitp nhan dién céc vén dé thuc tién
trong hoat dong Content Marketing ctia doanh nghiép
ma con dong vai trd nén tang dé diéu chinh, bo sung va
hoan thién thang do trong nghién ctru dinh lugng, gop
phan nang cao d6 ph hop va gié tri thuc tidn caa mod
hinh nghién ctru.
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3.2. Phwong phdp nghién ciru dinh lirong

Nghién ctru dinh lugng duoc thuc hién nham kiém dinh
md hinh nghién curu va do luong muc do tAc dong cua
cac yéu to6 Content Marketing dén hiéu qua Content
Marketing trén website ciia Céng ty TNHH Zen Sky
Nutrition. Dit liéu thu thap duoc tién hanh théng qua
khao sat bang bang hoi dudi hai hinh thuc: truc tuyén
trén Google Forms qua link:
https://forms.gle/xWzjmS43ntsPv7Qn6é va truc tiép
(tai cac su kién, diém ban va van phong cong ty).
Phuong phap nay nham thu thap dir liéu tir khéch hang
va nhan su phy trach Marketing, dong thoi dam bao
tinh dai dién va do tin cay. Bang hoi dugc xay dung
duya trén co so |y thuyét va tham khao cac nghién ciu
trudc, s dung thang do Likert 5 muc tir “Hoan toan
khong dong ¥ dén “Hoan toan dong y”. CAu trdc bang
hoi gom ba phan: (i) thong tin dinh hudéng va hudng
dan tra 1oi; (ii) thdng tin ca nhan va hanh vi sir dung
website; (iii) danh gia cac yéu t6 trong mé hinh nghién
ctiu. Cu thé, thang do bao gdm 5 nhém bién quan sat
phan anh cac giai doan cia mé hinh AIDA mé réng
(Cha y — 5 bién; Thich thd — 5 bién; Mong muén — 4
bién; Hanh dong — 5 bién; Chia s¢ — 4 bién) va 3 bién
quan sat do luong hiéu qua téng thé cua hoat dong
Content Marketing. (Chi tiét tai phu luc 1). Két qua thu
thap s& duoc xu ly bing cac phuong phap thong ké dé
kiém dinh do tin cay, gi tri thang do va mdi quan hé
giira cc bién nghién cuu.

Do khéng biét chinh xéc dugc s6 lwong khach hang
d3 mua va s6 lugng khach hang dang quan tim dén san
pham cua cdng ty nén nghién ciu sir dung va tinh c&
mau dugc chon ciia Yamane Taro (1967), véi muc tin
cay 95% (Z = 1,96), sai s6 cho phép 5%. Két qua cho
thay c& mau t6i thiéu can thiét 1a 385 quan sat. Nghién
ctiu phét ra 400 phiéu, thu vé 396 hop 1¢, sau khi l1am
sach dir liéu con 390 phiéu duoc dua vao phan tich.

Dit lidu duoc xtt Iy bang SPSS 20. Cac budc gom:
(1) thong ké mo ta dé nhan dién dac diém mau; (2) kiém
dinh d6 tin cdy thang do bing Cronbach’s Alpha; (3)
phan tich nhan té khdm pha (EFA) va (4) hdi quy tuyén
tinh da bién dé do luong tac dong cua cac nhan to
(Attention, Interest, Desire, Action, Share) dén hiéu
qua Content Marketing.
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4. Két qua nghién ciu va ban luan
4.1. Két qud nghién ciru
4.1.1. Mdu nghién citu

Théng tin chi tiét vé diac diém mau nghién ctu
duoc trinh bay tai Phy luc 2. Nhin chung, mau khao sat
phan anh twong d6i sét nhom khéach hang muc tiéu dang
tiép can va sir dung website cua Cong ty TNHH Zen
Sky Nutrition, ca vé& dic diém nhan khau hoc Ian hanh
vi tiéu dung noi dung tryc tuyén.

V& nhan khau hoc, két qua cho thiy khach hang
ctia ¢ong ty chii yéu thuoc nhém trung nién, trong dé
nhém tudi tir 35-45 va 45-55 chiém ty trong I6n lan
luot 1d 31,3% va 25,6% . Dy 1a nhém khach hang c6
muc dd quan tim cao dén stic khoe, dinh dudng va cac
giai phap phong ngira, phu hop véi dinh vi san phim
thuc pham bo sung cua Zen Sky Nutrition. Ty 1& nit
gidi chiém uu thé r6 rét, phan anh thuc té rang phu nir
thuong déng vai trd chinh trong viéc tim kiém thdng
tin, lya chon va quyét dinh céc san pham lién quan dén
cham soc stc khoe cho ban than va gia dinh.

Xeét vé thu nhap va nghé nghiép, phan 16n nguoi
tham gia khao sat c6 mac thu nhap trung binh—kha (tir
15-30 triéu ddng/thang) chiém 63,1% va nghé nghiép da
dang, bao gdm nhén vién van phong, noi tro va lao dong
phé thong. Diéu ndy cho thay nhém khéach hang cua
cong ty khong chi c6 nhu cau thuc té v& san phim dinh
dudng ma con c6 kha nang chi tra 6n dinh, dong thoi tiép
can thdng tin chu yéu théng qua cac kénh truc tuyén.

V& hanh vi tiép can va sir dung website, khéch hang
biét dén website Zen Sky Nutrition cha yéu théng qua
mang x& hdi va cac nén tang trung gian, trong khi ty 1&
truy cap truc tiép va tim kiém qua Google con han ché.
Tan suat truy cap phd bién Ia hang théng, vai thoi gian &
lai website chu yéu tir 3-5 ph(t, cho thay ngudi ding co
xu huéng vao website dé tim kiém thong tin cu thé hon
la duy tri twong tac thuong xuyén. Noi dung thu hat sy
chid y nhiéu nhat 1a tiéu d& va mau sic, trong khi video
va hinh thirc tuong tac sdu chwa thuc su noi bat.

Pang chu ¥, khi can tim hiéu thém théng tin, khéch
hang wu tién cac hinh thirc trong tic nhanh nhu nhan tin
truc tuyén hoic doc binh luan lién quan, thay vi binh
luan truc tiép hay goi dién. Biéu nay phan anh xu huéng
tiéu dung noi dung than trong, d& cao su tién loi va tinh

riéng tu trong bdi canh tiéu dung san phdm dinh dudng
— linh vyc gan lién véi yéu t6 sirc khoe ca nhan.

Téng thé, dac diém mau nghién ciru cho thiy hidu qua
Content Marketing trén website ctia Zen Sky Nutrition chiu
anh huong manh boi hanh vi tim kiém théng tin ¢6 chon
loc, mirc dd tuong tic chura cao va su phu thudc Ién vao cac
kénh mang x4 hoi, qua do dt ra yéu cau cap thiét trong viéc
t6i uru hoa noi dung website nham gia tang kha nang gitr
chan va chuyén ddi khéch hang.

4.1.2. Két qua nghién cizu dinh tinh

Két qua phong van sau cho thiy website ciaa Cong
ty TNHH Zen Sky Nutrition chi yéu dugc khach hang
st dung nhu mot kénh tim kiém va tham khao thong tin
trudc khi ra quyét dinh. Cac bai viét vé dinh dudng va
stec khoe duoc danh gia cao nho tinh cap nhat, dé hiéu
va gia tri thyuc tién, qua dé ly giai mac do tac dong
manh cua yéu té Thu hut trong mé hinh dinh luong.

Bén canh do, ndi dung tu van rd rang, tap trung
vao loi ich san phiam g6p phan duy tri sy Quan tam va
cing c¢6 niém tin dbi voéi thwong hiéu. Nhan sy
marketing ciing khang dinh day 1a nhém noi dung co
vai trd then chét trong viéc giir chan ngudi ding, phu
hop véi két qua dinh luong.

Déi véi Mong mudn, ndi dung gitp khach hang
hinh dung rd gia tri sir dung san pham, tuy nhién quyét
dinh mua thudng can thém thoi gian can nhéc va tham
khao cac kénh khac. Trong khi ¢6, Hanh dong va Chia
sé con han ché do dic tha than trong khi tiéu dang san
pham dinh dudng va thoi quen tuong tac thap truc tiép
trén website.

Nhin chung, nghién ciru dinh tinh gép phan lam
rd bdi canh tiép nhan noi dung cua khach hang va giai
thich su khéc biét vé mirc do tac dong gitra cac yéu td
trong mé hinh dinh luong, qua d6 cing cd tinh nhat
quan cua két qua nghién cau.

4.1.3. Banh gia dé tin cdy cua thang do

Céc thang do dugc danh gia do tin cay bang cong
cu Cronbach’s Alpha. Hé s6 nay gitip xac dinh mic do
lien két chat ché giita cac bién quan sat caa mot bién,
dua trén viéc xem xét su twong quan giira CAC quan sat
ciing nhu mirc d§ twong quan cua ting quan sat vai
téng thé.

Bdng 1: Tong hop mice dé tin cdy va phuong sai cdc thang do bang hé sé6 Cronbach’s Alpha

Trung binh Phuong sai Twong H¢ so .
P A i . I - ; : % Cronbach's
Ky hig¢u — Tén bién quan sat thang do néu loaithang do néu loail quan bién x .
£ Y 2 Alpha néu loai
bien bien tong A% :
bien
F. Hiéu qua content marketing trén website (Cronbach’s Alpha =0,947)
F1. Noi dung trén website gilip cdng ty tao dung thuong hiéu uy tin. 13,7308 98,502 0,833 0,946
F2 Se xem nhleu hc?, tim kiém tr_long tin veé san pham khi c6 cac bai 13,9538 30.346 0,787 0,946
i€t mai va cd nhu cau trén Website
IF3. Danh gia Content Marketing trén website dat hi¢u qua cao. 14,0205 30,096 0,816 0,946
IA. Attention (thu hut) (Cronbach’s Alpha =0,942)
IALl. Mau sac va thiet ké giao dién website gitp thu hit sy chi y 13,8359 13,963 0,831 0,937
AZ. N?I du‘ng >Euat hién trén website thuong xuyén trén cac cong cyj 141128 14,291 0,806 0,923
tim kiém day dac
IA3. Hinh anh, video di kém trén website an tugng 14,0923 14,490 0,858 0,932
IA4. Tiéu dé/ bo cuc bai viét rd rang, noi bat, thu hat 14,0026 14,820 0,802 0,941
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Trung binh Phuong sai Twong C HE so .
A ALk . £ - X - 5 ronbach’s
Ky hig¢u — Tén bién quan sat thang do néu loailthang do néu loai| quan bien Alpha néu loai
bien bien tong i :
bien
IA5. Noi QUng Website‘ str dung tir ngit hottrend, d& thu hat sy ch v 14.0590 14,590 0.868 0.930
ngay tir lan truy cip dau tién. ' ' ’ ’
B. Interest (quan tam) (Cronbach’s Alpha =0,930)
El I(;lol dung bai viét cung cap thdng tin hitu ich, trinh bay sinh dong, 13.6051 13.335 0.769 0923
ap dan ' ' ' '
B2. Chu dé ndi dung da dang, khdng gy nham chéan 13,5410 12,609 0,894 0,900
B3. Thong diép bai viét mang dén nhiing gid tri hitu ich 13,5615 12,360 0,848 0,907
Bﬁ. Xysbsite cap nhat thuong xuyén nhiing ndi dung méi, cac su kién 13.7282 12779 0.735 0.929
sap dien ra ' ' ' '
B5. Website khién anh/ chi muon danh nhiéu thoi gian tim hiéu hon 13,6462 12,497 0,841 0,909
C. Desire (mong muén) (Cronbach’s Alpha =0,940)
C1. N¢i dung trén website thuc day tim hiéu k§ hon vé SP, khién 10.4256 8.814 0812 0.930
ngudi xem mong mudn sé hitu san pham ' ' ' '
C2. Cam nhén duoc cac chinh sach gia ca hop ly, cac khuyén mai, 10.3256 7905 0.925 0916
cac chuong trinh giam gié qua bai viét ' ' ' '
C3.b Cam thiy tin twong hon vio thuong hiéu nho noi dung trén 102846 8,693 0.837 0.933
website. ' ' ' '
C4. N¢i dung gitp nhan ra loi ich rd rang cia san pham, tao ra cam 10.3256 7909 0927 0915
gidc can thiét phai mua ' ' ' '
D. Action (hanh dgng) (Cronbach’s Alpha =0,941)
ID1. Pa va s& twong tac (Binh luan/luu bai/nhan tin) véi cac bai viét
trén website 15,1282 12,513 0,762 0,926
1b)2 ba ting lién hé ngay vai cdng ty sau khi tiép nhan thong tin tu 14,9641 12,004 0.725 0.926
ai viet ' ' ' '
D3. Tim hiéu ngay vé nhirng sy kién khi tiép nhan thdng tin quang
40 15,1205 11,849 0,741 0,926
D4. Quyét dinh mua hang sau khi tim hiéu va nghe tu van 15,1231 11,867 0,716 0,927
D5. Thuong xuyén theo ddi cdc chuong trinh, bai viet trén website 15.1205 11.865 0715 0927
(dé biét duoc thong tin wu dai va cap nhat nhidu san phim moi ' ' ' '
E. Share (chia sé) (Cronbach’s Alpha =0,913)
E1. N§i dung tir website du thi vi va hitu ich dé chia sé véi cong dong 9,9718 7,076 0,866 0,867
132. Thudong xuyén chia sé nhiing bai viét hitu ich tir website cua céng 10.0000 6.946 0.802 0.888
y , , , ,
E3. Gigi thiéu dich vu/san pham cua cdng ty cho ban b¢, ngudi than 10,1615 6,943 0,749 0,909
]ﬁgi. Danh gia va dé lai nhan xét vé cong ty trén cac nén tang mang x& 10,1897 7316 0,804 0,888

Trong nghién curu, d6 tin cay cua thang do dugc
kiém dinh théng qua hé s6 Cronbach’s Alpha dbi voi
cac nhom bién do lwong va bién phu thude “Hiéu qua
Content Marketing trén website”. Két qua cho thay tat
ca cac nhom bién déu dat do tin cay cao véi Cronbach’s
Alpha dao dong tir 0.913 dén 0.942, vuot ngudng 0.7
theo khuyén nghi cua Nunnally va Bernstein (1994).
Cu thé, nhdm bién phu thugc (F) c6 hé s6 Cronbach’s
Alpha dat 0.947, véi c4c bién quan sat (F1, F2, F3) déu
c6 hé sé twong quan bién-téng hiéu chinh (Corrected
Item-Total Correlation) trén 0.78, thé hién mic d6 phu
hop cao. Khdng cé bién nao néu bi loai bo s& 1am ting
Cronbach’s Alpha, do d6 tit ca déu dugc giit lai.

Twong ty, cAc nhém bién gom: Attention (A),
Interest (B), Desire (C), Action (D) va Share (E) déu c6
Cronbach’s Alpha lan lwot 12.0.942, 0.930, 0.940, 0.941va
0.913. Céc bién quan sét trong timg nhom déu c6 hé s6
twong quan bién-tong hiéu chinh I6n hon 0.7, trong d6
nhiéu bién dat trén 0.85, cho thay sur dong gop manh mé
Va0 tong thé thang do. Khdng c6 bién ndo trong cac nhém
nay 1am giam do tin cay néu bi loai bo, ching to tinh 6n
dinh va nhit quan ngi tai cao ciia thang do. Nhu vay, toan
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b6 cac nhém bién trong mé hinh déu dam bao yéu cau vé
do tin cay va du diéu kién dé thuc hién cac budc phan tich
tiép theo nhu phan tich nhan t5 khdm pha (EFA), phan
tich nhan t6 khang dinh (CFA) va hdi quy tuyén tinh nham
danh gia mirc d9 tac dong cua cac yéu td dén hiéu qua hoat
dong Content Marketing trén website cua Cong ty TNHH
Zen Sky Nutrition.

4.1.4. Phan tich nhan té kham pha EFA

a. Phan tich nhan t6 kham pha thang do céc bién
doc lap

Tiép theo, phan tich nhan t5 kham phd EFA
(exploratory factor analysis) s& dugc tién hanh di véi
tat ca cac bién quan sat cing mot ldc nham klem tra
tinh don huéng cuia mdi thang do va kham pha s6 lugng
nhan t6 dya trén dit liéu thuc té.

Thuc hién kiém dinh KMO va Bartlett véi phan
mém SPSS 20.0, két qua cho thy chi tiéu kiém dinh
KMO = 0,898 > 0,5 va chi tiéu kiém dinh Bartlett c6
X4C suét toi han p-value (Sig.) < 0,05 (Bang 4). Diéu
nay chiing t6 mau nghién cau phl hop voi phén tich
nhan té (Hair va cong su, 2009).




TAP CHI KINH TE & QUAN TRI KINH DOANH SO 38 (2026)

Bdng 2: Bang tong hop ma tran xoay cac nhan té khdam phd KMO and Bartlett’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy,

0,825

Bartlett's Test of Sphericity Approx, Chi-Square

16584,306

df

325

Sig,

0,000

He sb tai nhan to

Bién quan sat

3 4 5

Al 0,756

A2 0,744

A3 0,687

A4 0,661

A5 0,590

Bl

0,911

B2

0,892

B3

0,888

B4

0,825

B5

0,817

C1

0,796

Cc2

0,789

C3

0,785

C4

0,761

D1

0,911

D2

0,892

D3

0,888

D4

0,825

D5

0,817

El

0,846

E2

0,840

E3

0,836

E4

0,775

Chi s6 KMO

0,825

Giatrip

0,000

Phuong sai trich tich luy (%)

53,600

Két qua phan tich nhan t5 kham pha (EFA) cho
thiy mo hinh do luong céc yéu té anh huong dén higu
qua hoat dong Content Marketing trén website cua
Cong ty TNHH Zen Sky Nutrition dat d6 tin cay va gia
tri pht hop dé tiép tuc cac budce phan tich tiép theo. Cu
thé, hé s6 KMO dat 0.825 cho thy dit liéu hoan toan
phi hop dé tién hanh phan tich nhan t6. Bong thoi,
kiém dinh Bartlett’s Test cho két qua Sig. =0.000 (p <
0.05), khang dinh céc bién quan sat c6 mdi twong quan
du manh dé tién hanh trich rGt cac nhan té.

Thong qua phuong phap phan tich Principal
Component Analysis vgi phép quay Varimax, mé hinh

da trich duoc 5 nhan t6 chinh, véi tong phuong sai trich
lity dat 53,6%. Diéu nay ching té cac nhan té da giai
thich duoc phan 16n bién thién cua tap dit liéu, thé hién
muc d6 phu hop cao cia md hinh do ludng. Két qua
nay khing dinh cac bién quan sat cé tinh hoi tu va phan
biét tot, 1am co so viing chéc dé tiép tuc kiém dinh mo
hinh ly thuyét bang cac phuong phap phan tich dinh
lwong chuyén sau hon nhu hdi quy da bién hoic SEM.
4.1.5. Phan tich hoi quy tuyén tinh
a. Phan tich twong quan Pearson

Bdng 3: Két qua phan tich arong quan giia bién dgc ldp va bién phu thuge

Hiéu qua content
marketing trén Thuhat | Quantdm |Mong mudn| Hanh dong | Chiasé
website
Hiéu qua content  |Pearson Correlation 1 0,877 0,938" 0,831 0,713” 0,602
marketing trén Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000
\website N 390 390 390 390 390 390
Pearson Correlation 0,877 1 0,836™ 0,942 0,789™ 0,686™
Thu hat Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000
N 390 390 390 390 390 390
Pearson Correlation 0,938™ 0,836™ 1 0,892 0,751™ 0,655™
Quan tam Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000
N 390 390 390 390 390 390
Pearson Correlation 0,831 0,942 0,892™ 1 0,808™ 0,715™
Mong muén Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000
N 390 390 390 390 390 390
Pearson Correlation 0,713 0,789™ 0,751 0,808™ 1 0,777
Hanh dong Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000
N 390 390 390 390 390 390
Pearson Correlation 0,602 0,686 0,655 0,715™ 0,777 1
Chia sé Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000
N 390 390 390 390 390 390
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Dua trén két qua kiém dinh trong quan Pearson
trong Bang 5, co thé thay rang tat ca cac bién doc lap
trong md hinh bao gdm Thu hut (Attention), Quan tim
(Interest), Mong muén (Desire), Hanh dong (Action)
va Chia sé (Share) déu c6 mdi twong quan thuén chiéu
va ¢ y nghia thong ké cao vdi bién phu thude 14 hiéu
qua Content Marketing trén website cua Cong ty
TNHH Zen Sky Nutrition (véi gia tri Sig. = 0.000).
Trong d6, bién Quan tdm c6 hé sd twong quan cao nhét
v6i hi€u qua hoat dong Content Marketing (r = 0.938),
tiép dén 1a Thu hit (r = 0.877), Mong muén (r = 0.831),
Hanh déng (r = 0.713) va Chia sé (r = 0.602). Két qua
nay cho thiy, viéc gia ting murc d6 thu hit va tao sy
quan tAm d6i v6i ndi dung trén website c6 thé dong vai
tro then chdt trong viéc nang cao hidu qua truyén thong
va tac dong dén hanh vi khach hang.

Ngoai ra, cac bién doc lap ciing c6 mdi twong
quan chit ché voi nhau. Cy thé, mdi twong quan giita

Thu hut va Quan tdm dat r = 0.836; gitta Quan tam va
Mong mudn 1a r = 0.892; giita Mong mu6n va Hanh
dong la r = 0.808 va gitra Hanh dong va Chia s¢ lar =
0.777. Nhitng mbi quan hé nay phan anh sy lién két
chat ché va tuyén tinh trong hanh trinh ra quyét dinh
cua khach hang tir khi bi thu hat bdi ndi dung, quan
tam, hinh thanh mong mudn dén hanh dong mua hang
va cudi cung 14 chia sé thong tin ni dung. Tuy nhién,
hé s6 tuong quan cao giita cac bién doc 1ap ciing dat ra
canh béo vé kha ning xay ra hién tugng da cong tuyén,
diéu nay da duoc xem xét k§ hon théng qua kiém dinh
hoi quy va cac chi s§ VIF.

b. Phan tich hdi quy tuyén tinh

Tac gia st dung ham héi quy tuyén tinh voi
phuong phap dua vao mdt lugt.

+ Kiém dinh gia thuyét vé& su phu hop cua mo
hinh tuyén tinh boi

Bdang 4: Mizc dé giai thich cua md hinh

M6 hinh R R?

Sai s6 woc lrong

Hé sé Durbin-Watson

1 0,9832 0,966

0,1983 1,965

Bang trén cho thay gia tri Adjusted R Square bang
0.966 co nghia 1a 96,6% su bién thién cua hiéu qua
content marketing trén website duoc giai thich boi sy
bién thién cua 5 bién doc lap su thu hit, sy quan tam,

su mong mudn, hanh dong va chia sé. Ngoai ra kiém
dinh Durbin- Watson (d) cho thiy két qua d= 1,965 (1<
d<3), khong ¢ twong quan giita cac phan du.

+ Kiém dinh gia thuyét vé& ¥ nghia cua hé sé hdi quy

Bdng 5: Bang tong hop phdn tich phirong sai ANOVA

M@ hinh Tong binh phwong df Trur;%lg_l(?:gbmh F Sig.
Hbi quy 427,171 5 85,434 2172,232 ,000P
1 Phan du 15,103 384 0,039
Téng 442,274 389
a. Bién phu thugc: F. Hiéu qua hoat dong content marketing trén website
b. Bién doc 1ap: A.Thu hit, B.Quan tdm, C. Mong muon, D. Hanh dong, E. Chia sé

Trong bang phan tich phuong sai (Bang 5), tri s6
F c6 muc ¥ nghia véi Sig = 0.000 (<0.05), md hinh héi
quy tuyén tinh dwa ra 1a phu hop véi dir liéu thuc té thu

thap duoc va cac bién dua vao déu co y nghia trong
thdng ké voi mirc y nghia 5%.

Bdng 6: Két qud hoi quy da bién

Khoéng tin cay KhOang tin | .z .. £ " A £
M&b hinh chua chuin hoa céy chuin hoa Kiém djnh t Sig. Thong ke da cgng tuyen
B Std. Error Beta Tolerance VIF
(Constant) 0,048 0,042 -1,141 0,255
[Thu hat 1,020 0,022 0,984 46,861 0,000 0,202 4,957
1 |Quan tdm 0,985 0,032 0,032 30,834 0,000 0,111 9,036
Mong muon 0,937 0,039 0,832 -23,761 0,000 0,173 3,773
Hanh dong 0,037 0,017 0,035 -2,245 0,017 0,374 2,677
Chia sé 0,020 0,023 0,016 -0,887 ,0035 0,258 3,870

Két qua cho thay bién "Thu hat" ¢ hé s6 Beta
chuan héa cao nhat (0.984) va dat mic y nghla thong
ké rat cao (Sig. = 0.000), ching to day 1a yéu té c6 anh
huéng tich cuc va manh mé nhat dén hiéu qua Content
Marketing. Tiép theo 1a cac bién "Quan tam" vai hé s6
Beta = 0.874 va Sig. = 0.000, bién “Mong mudn” véi
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(Nguon: Két qud xi ly bang diz ligu SPSS
hé s6 Beta = 0.832 va Sig = 0.000, bién "Hanh dong"
v6i hé s6 Beta = 0.035 va Sig. = 0.017 va bién “Chia
s¢” véi hé s6 Beta = 0.016 va Sig = 0.035 déu c6 anh
hudng tich cyc va 6 ¥ nghia thong ké trong md hinh.

Kiém dinh da cong tuyén cho thiy tat ca cac bién
doc lap déu co gié tri Tolerance > 0.1 va VIF < 10, diéu
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nay ching to khdng ton tai hién tugng da cong
tuyén nghiém trong trong md hinh. Tuy nhién, bién
"Quan tm" c6 gia tri VIF khé cao (9.036 > 6), diéu nay
cho thiy c6 thé ton tai mot mic do tuong quan tuyén
tinh nhe giira cac bién doc 1ap, can dwoc can nhic khi
ma rong mo hinh trong cac nghién cuu tiép theo.

Tong hop lai, md hinh héi quy khang dinh rang
yéu t6 “Thu hat” giir vai tro quan trong nhat trong viéc
néng cao hiéu qua hoat dong Content Marketing trén
website. Diéu nay goi ¥ rang doanh nghiép nén wu tién
cac giai phap ting kha nang thu hat khach hang théng
qua hinh anh, tiéu dé hip dan, thiét ké giao dién va cach
truyén tai thong tin ndi bat. Bén canh do, can duy tri
noi dung tao su quan tim va thuc ddy hanh dong cy thé
tir phia khach hang nhu tuong tac, tim hiéu san pham
va mua hang.

Phuong trinh hdi quy chwa chuan héa cé dang:

Y =0.048 + 1.020 X1 + 0.985 X2 + 0.937 X3 +
0.037 X4 + 0.020 X5

Trong do:

X1: Thu hat

Thu huat

984
content
Quan tam \ marketing
0.874 trén website
Mong mudn 0832 ——» cong ty
// TNHH Zen
Hanh dong 0.035 Sky
016 Nutrition
Chia sé

X2: Quan tdm

X3 : Mong muén

X4 : Hanh dong

X5 : Chiasé

Y: Hiéu qua content marketing trén website —
bién phu thugc

Dua vao phuong trinh trén cho thay, cac hé sé hoi
quy Pi chua chudn héa déu mang diu duong, diéu do
¢6 nghia 1a ca 05 nhan t6 nghién ciru déu ¢ anh huong
cung chiéu dén hiéu qua content marketing trén
website. NOi cach khéc, khi cai thién bat ky mot nhan
t6 nao trong phwong trinh hdi quy trén déu lam ting
hiéu qua content marketing trén website cua cong ty
TNHH Zen Sky Nutrition.

Dé danh gia mirc do anh huong cua ting yéu to,
ta sir dung céc gia tri cua hé sb Beta da chuén hda trong
Bang 6 dugc xem xét cu thé nhu sau: Nhan t6 “Thu
hiat” (Beta = 0.984) “Quan tam” (Beta = 0.874)
“Mong muén” (Beta = 0.832) “Hanh dong” (Beta =
0.035) “Chia s¢” (Beta = 0.016) . Do vay mo hinh sau
khi chuan hoa duoc V& lai nhu hinh duéi.

Hiéu qua

Hinh 2. M6 hinh sau khi chudn hoa

Dua trén két qua phan tich hdi quy tuyén tinh véi
cac hé sb Beta da dugc chuan héa, Hinh 2 trinh bay md
hinh nghién ctru sau khi chuan héa, phan anh mic do
va chiéu huéng tac dong cua tirng yéu té dén hiéu qua
hoat dong Content Marketing trén website cia Cong ty

TNHH Zen Sky Nutrition. Trén co s¢ m6 hinh nay, cac
gia thuyét nghién ctru duoc kiém dinh va tong hop két
qua chap nhan trong Bang 7, 1am rd nhiing yéu té c6
anh huong ¢ y nghia thong ké dén hiéu qua Content
Marketing trong béi canh nghién ciu.

Bdng 7: Cdc gid thuyét dwoc chdp nhdn sau khi chudn hod

Gia thuyét Ndi dung

H1 Noi dung thu hat sy cha y (Attention) gép phan nang cao hiéu qua Content Marketing trén website cua
Cong ty TNHH Zen Sky Nutrition.

H2 Noi dung tao su quan tdm (Interest) dong vai trd quan trong trong viéc cai thién hiéu qua Content
Marketing trén website.

H3 Noi dung truyén tai gié tri va khoi goi mong mudn (Desire) gitip ting cuong hiéu qua Content Marketing
trén website.

Ha Noi dung thuc day hanh dong (Action) la yéu to then chdt trong viéc nang cao hiéu qua Content Marketing
trén website.

U5 Nbi dung khuyén khich chia sé (Share) dong vai trd quan trong trong viéc mé rong pham vi tiép can va
néng cao hiéu qua Content Marketing trén website.

Nguon: Nhom tac gia tong hop
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4.2. Ban lug@n

Dua trén két qua nghién ciu va phan tich, mo
hinh nghién ciru vé cac yéu té tac dong dén hiéu qua
Content Marketing tai cong ty TNHH Zen Sky
Nutrition dd duoc kiém dinh. Két qua chi ra rang ca
nam yéu t6 déu cé tac dong thuan chiéu dén hiéu qua
hoat dong Content Marketing, tuy nhién, mic d6 tac
dong cua ting yéu té c6 su khac biét rd rét. Cu thé, dya
trén cac hé s6 Beta di chuan hoa, ta tién hanh danh gia
murc d6 anh hudng cua tirng yéu té va phan tich chi tiét
cac bién quan sat bén trong tirng yéu té theo trinh tu tir
cao dén thap nhu sau:

(1) Nhan t "Thu hat" (Beta = 0.984)

Day 14 yéu té ¢6 tac dong manh nhét dén hiéu qua
Content Marketing, chitng to vai tro quan trong trong
Viéc tao 4n tuong ban dau, thu hit sy chi y cua khach
hang thong qua noi dung sinh dong, hap din va gia tri
thdng tin thuc tién. Cac bién quan sat nhu noi dung bai
viét cung cép thong tin hitu ich (A1), chi dé da dang
khong gdy nham chan (A2), va thong diép bai viét
mang dén nhiing gi4 tri thuc tién (A3) déng gbp quan
trong trong viéc gitt chan ngudi xem & lai website 1au
hon. Bac biét, tinh cap nhat thuong xuyén (A4) va kha
ning khoi goi sy td mo, thuc day khach hang danh
nhiéu thoi gian hon dé tim hiéu (A5) ciing gbp phan
nang cao hiéu qua cua yéu té nay. Dbi voi nganh thuc
pham bé sung dinh dudng — linh vuc doi hoi théng tin
déang tin cay — yéu té thu hat cang tré nén quan trong
trong viéc dinh hinh nhan thirc ban dau cua khach hang.

(2) Nhan té "Quan tam" (Beta = 0.874)

Yéu té nay dang tha hai, cho thiy sy quan tam
ma ndi dung mang lai dong vai tro duy tri mdi lién hé
gitta thuong hiéu va khéch hang. Céc bién quan séat
trong nhom nay, nhu cung cap théng tin gia tri thuc tién
(B1) va phan hdi nhanh chéng céc thic mic (B2), dong
vai tro chu dao trong viéc xay dung Iong tin. Ngoai ra,
cac ndi dung mang tinh twong tac cao (B3) cling gitip
thwong hiéu tang cuong két ndi véi khach hang. Diéu
nay cho thay khi noi dung dap mg dung nhu cau sic
khoe va thong tin cia ngudi dung, mace do quan tam cé
xu huéng dugc duy tri 6n dinh hon.

(3) Nhan t6 "Mong mudn" (Beta = 0.832)

Yéu t nay phan anh kha nang noi dung kich thich
nhu cau va mong mudn str dung san pham cua khach
hang. Noi dung trén website khng chi thiic day khach
hang tim hiéu sau hon vé san pham (C1) ma con tao ra
su tin tudng nho thong diép vé gia tri loi ich rd rang
(C4). Céc chinh sach gia ca hgp 1y va chuong trinh
khuyén mai duoc truyén tai khéo léo qua bai viét (C2)
cling dong vai tro kich thich nhu cau. Viéc 1am rd loi
ich san pham, cang ¢6 niém tin thuong higu va truyén
tai thong tin vé gia ca, vu dai mot cach hop ly da gop
phan khoi goi mong mudn mua hang, dic biét trong béi
canh ngudi tiéu dang can nhac ky ludng cac san pham
lién quan dén sic khoe.

(4) Nhan t6 "Hanh dong" (Beta = 0.035)

78

Nguoc lai, nhan té “Hanh dong” (Action) c6 mirc
tac dong thap (B = 0,035), cho thdy noi dung mai chi
thiic day cac hanh vi twong tac & mac han ché va chua
chuyén héa manh mé& thanh hanh déng mua hang.
Nguyén nhan c6 thé xuat phét tir viéc website chua toi
wu cac diém cham chuyén ddi hoic dic thu san pham
dinh dudng khién khach hang can nhiéu thoi gian can
nhic truge khi ra quyét dinh.

(5) Nhan tb "Chia s¢" (Beta = 0.016)

Pay 1a yéu to c6 mirc tic dong thap nhat, phan
anh thyc té rang hanh vi chia sé noi dung tir website
chwa pho bién. DU noi dung dugc danh gia 14 hitu ich,
viéc lan toa trén mang xa hoi con han ché, c¢é thé do
tam Iy e ngai chia s¢ thong tin lién quan dén suc khoe
cé nhan va thiéu co ché khuyén khich chia sé pht hop.

Téng hop két qua cho thay “Thu hiat” va “Quan
tam” 1a hai yéu té chi phéi manh nhat hiéu qua Content
Marketing, trong khi “Mong mudn” déng vai trd cau
ndi quan trong giira nhan thirc va hanh vi. Cac yéu té
“Hanh dong” va “Chia sé¢” tuy ¢ tac dong yéu hon
nhung can duogc chl trong cai thién nham t6i wu hoa
toan bo chu trinh hanh vi khach hang va nang cao hiéu
qua Content Marketing mot céch bén ving.

5. Két luan

Nghién ciru da xay dung va kiém dinh mé hinh
cac yéu tb tac dong dén hiéu qua hoat dong Content
Marketing trén website cua Céng ty TNHH Zen Sky
Nutrition, dua trén nén tang cac md hinh hanh vi khach
hang nhu AIDA, AIDMA va AISAS trong bi canh
marketing s6. Két qua hoi quy cho thiy nam yéu té gom
Thu hat, Quan tdm, Mong mudn, Hanh dong va Chia
sé¢ déu tac dong thuan chiéu dén hiéu qua Content
Marketing, song mirc 6 anh huéng cua tirng yéu té co
su khéc biét rd rét, phan anh vai tro khong dong déu
clia cac giai doan trong hanh trinh tiép nhan noi dung
cua khéch hang.

Cu thé, Thu hat va Quan tam 1 hai yéu té c6 mic
d6 tac dong manh nhit, cho thdy hiéu qua Content
Marketing tai Zen Sky Nutrition hién nay chu yéu dwoc
quyét dinh béi kha ning tao 4n tuong ban dau va cung
cap noi dung hitu ich, dang tin cay cho khach hang. Diéu
nay phu hop véi dic thi nganh thuc pham bé sung dinh
dudng — noi nguoi tiéu dung c¢6 xu hudéng uu tién tim
kiém thong tin khoa hoc, an toan va gid tri thuc tién truc
khi can nhac sir dung san pham. Mong mubn déng vai
trd trung gian quan trong, gop phan chuyén héa sw quan
tam thanh nhu cau sir dung thong qua viéc 1am rd lgi ich
sirc khoe va cing ¢b niém tin thuong hiéu.

Nguoc lai, Hanh déng va Chia sé tuy c6 mic do
tac dong thap phan anh thuc té ring website cua cong
ty hién mai phat huy t6t chire nang thong tin va thuyét
phuc nhan thic, trong khi kha ning thuc ddy chuyén
d6i mua hang va lan téa noi dung trén moi trudng sb
con han ché. Piéu nay cho thiy su thiéu lién két chat
ché giira noi dung va cac diém cham chuyén doi, ciing
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nhu chwa c6 co ché khuyén khich chia sé phu hop véi
hanh vi khach hang trong linh vuc siac khoe.

Tur cac két qua trén, nghién ctru dé& xuat mot sé
ham y quan tri trong tdm danh riéng cho Céng ty
TNHH Zen Sky Nutrition nhu sau:

Thir nhét, cong ty can tiép tuc dau tu co trong
diém vao yéu té Thu hut thong qua viéc chuan hoa giao
dién website theo huéng than thién vai thiét bi di dong,
cai thién b6 cuc bai viét va ting cuong cac dinh dang
noi dung truc quan (video, infographic) gan vai kién
thie dinh dudng.

Thir hai, dé cing ¢ yéu té6 Quan tam, noi dung
can dugc phét trién theo hudng chuyén sau hon, cé sy
tham gia cua chuyén gia dinh dudng, dong thoi ting
cuong tinh twong tac nham duy tri sy gan két cua ngudi
dung quay lai website.

Thia ba, ¢ giai doan Mong mubn, Zen Sky
Nutrition can 1am r& hon loi ich sir dung san pham
thdng qua cac noi dung tu van theo véan d& stic khoe cu
thé, két hop phan hdi va trai nghiém thyc té caa khach
hang nham gia ting murc d¢ tin cay.

Thir tw, nhdm cai thién Hanh dong, website can
dugc ti wu cac diém chuyén déi nhu nut kéu goi hanh
dong, cong cu tu van tryc tuyén va quy trinh mua hang,
phu hop Vvéi tam 1y can nhéc ky ludng cua ngudi tiéu
dung san pham dinh dudng.

Cudi ctng, ddi véi yéu té Chia sé (Share), cong ty
nén trién khai cac co ché khuyén khich danh gi4, gioi
thiéu va noi dung do ngudi dung tao, qua do gia taing kha
nang lan toa thwong hidu mot cach tu nhién va bén viing.

Tong thé, cac ham y quan tri cho thiy viéc nang
cao hiéu qua Content Marketing can duoc trién khai

ddng bo theo toan bd hanh trinh khach hang, trong do
ndi dung gia tri, trai nghiém nguoi dung va kha nang
ca nhan hoa gitr vai trd then chdt.

Tir cac phét hién trén, nghién cau gép phan bo
sung bang chiing thuc nghiém cho céc nghién ciu vé
Content Marketing trong béi canh doanh nghiép thuc
pham bd sung dinh dudng tai Viét Nam, dong thoi goi
m¢ dinh hudéng cho doanh nghiép trong viéc wu tién
nang cao kha ning thu hat va duy tri sy quan tdm cua
khach hang, song song véi viéc ting budc hoan thién
céc co ché thuc day hanh dong va chia sé nham t6i wu
hoa hiéu qua Content Marketing trén website mét cach
toan dién va bén viing.

Nghién ctru van ton tai mot sé han ché nhat dinh.
Thir nhat, pham vi khao sét chi tap trung vao mét doanh
nghiép cu thé nén kha nang khai quat hoa két qua con
han ché. Thir hai, dir liéu dinh luong duoc thu thap tai
mot thoi diém, chua phan anh sy thay di hanh vi ngudi
tiéu dung theo thoi gian. Thi ba, md hinh nghién ctu
méi ding lai & cac yéu té hanh vi theo AIDA(S), chua
xem Xét cac bién diéu tiét nhu dic diém nhan khau hoc
hay muc d6 am hiéu cong nghé. Cudi cung, dit liéu
khao sat dua trén ty béo céo cua ngudi tra loi 6 thé
chiu anh huong cua sai Iéch chu quan.

Céc nghién ctu tiép theo c6 thé ma rong pham vi
khao sé&t sang nhiéu doanh nghiép va linh vuc khac
nham nang cao kha ning khai quat hoa két qua. Pong
thoi, viéc bd sung cac bién diéu tiét va sir dung dit liéu
hanh vi thyc té trén website s& giup 1am rd hon co ché
tac dong cua Content Marketing. Ngoai ra, nghién cau
theo chudi thoi gian ¢ thé dugc trién khai dé danh gia
su thay doi hiéu qua Content Marketing trong dai han.
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PHU LUC 1: THANG PO CAC BIEN NGHIEN CUU TRONG MO HINH
Thang do Ma hoa Bién quan sét Ngudn
Attention (Thu Al Mau sic va thiét ké giao dién website gidp thu hat sy chi | Lewis (1908); Auter va Shoemaker
hat) y (2016)
A2 yrc%i ﬂ?ﬁf website thudng xuyén xuét hién trén cong cu Rowley (2008)
A3 Hinh anh, video trén website 4n tuong Bouchra & Gaber (2020)
Ad Tiéu dé, b cuc bai viét rd rang, ndi bat Lieb (2011)
A5 l;kf)i dung str dung ngdn ngit “hot trend” d& thu hat sw chu Pulizzi (2014)
:grts)rest (Quan Bl Noi dung cung cip thdng tin hitu ich, trinh bay hip din (BZ%IES) (2015); Kotler va Armtrong
B2 Chu dé da dang, khong gay nham chan Rezvani va cong su (2019)
B3 Théng diép mang gia tri thiét thuc Koob (2021)
B4 Cap nhat thuong xuyén nodi dung mai, su kién Rowley (2008)
B5 Website khién ngudi diing muén tim hiéu nhiéu hon Britchenko va cong sy (2019)
Eﬁ%‘;‘; (Mong C1 Noi dung thic ddy mong muédn sé hitu san pham E\évgzrgt))to (2021); Huang va cong su
Cc2 Nhan dién duoc gia ca hop ly, khuyén mai qua noi dung  [Khandelwal va cong su (2018)
C3 Noi dung lam ting niém tin véi thuong higu Rahimnia va Hassanzadeh (2013)
c4 Nhan ra loi ich rd rang cua san pham Sohrabi va cong su (2022)
'g‘grt]'go)” (Hanh) 51 | Tyong tac véi bai viét (binh luan, uu, nhén tin) (S;gz'g‘;‘ma va Andree (2011); Hoang
D2 Lién hé cong ty sau khi doc ndi dung L6pez-Garcia va Olmedo (2021)
D3 Tim hiéu ngay su kién sau khi xem noi dung Tao (2024)
D4 Quyét dinh mua hang sau khi tham khao thdng tin Kotler (2009)
D5 ”Fl)"r}]lgrgnng] (;(iuyén theo ddi website dé cap nhat vu dai, san Rezvani va cong su (2019)
Share (Chia s¢) E1l Na6i dung thi vi, hitu ich dé chia sé vai cong ddng Yang va cong su (2023)
E2 Thudng xuyén chia sé bai viét tir website é%(;z;)e rska-Szczepaniak va Minga
E3 | Gisi thicu sin pham/dich vu cho ban bé, ngui than :ggﬂg S#féggi? & Ngd Nguyen
E4 Danh gia va dé lai nhan xét trén mang x4 hoi Friihbrodt (2016)
Hiéu qua F1 Noi dung gilp cbng ty xay dung thuong hiéu uy tin Auter va Shoemaker (2016); Koob
Content (2021)
I(\{Ia?gﬁeting ohu F2 Nguoi diing s&n sang xem thém va tim kiém théng tin mai |Rowley (2008)
thuac) ) F3 Content Marketing trén website dat hi¢u qua cao Sohrabi va cong su (2022)
PHU LUC 2: THONG TIN MAU NGHIEN CUU
Pic diém Nhém S6 lwgng (n) Ty 18 (%)
Do tudi Tr 18 — 25 tudi 34 8,7
25 — 35 tudi 70 17,9
35 — 45 tudi 122 31,3
45 — 55 tudi 100 25,6
Trén 55 tudi 64 16,4
Gigi tinh Nam 111 28,5
NG 279 71,5
Nghé nghiép Noi trg 68 17,4
Kinh doanh budn bén 37 9,5
Lao dong phé théng 63 16,2
Nhan vién van phong 76 19,5
Di vé huu 15 3.8
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Pic diém Nhom S6 lwgng (n) Ty 18 (%)
Khéac 131 33,6
Thu nhap Dudi 5 triéu 8 2,1
515 triéu 74 19,0
15 - 30 triéu 246 63,1
Trén 30 triéu 62 15,9
Ngudi than, ban be 41 10,5
N ) Tim kiém qua Google 54 13,8
Nguon thdng tin biét dén website —
Mang x& hoi 201 51,5
Khéc 94 241
Kénh dé tim tim kiém thdng tin san | Website 79 20,3
pham/ dich vy Tiktok 30 7.7
Fanpage 131 33,6
Khéc 150 38,5
Tén suét truy cap website Hang ngay 24 6,2
Hang tuin 90 23
Héng thang 237 60,8
ft hon 1 14n/ thang 39 10,0
Thoi gian ¢ lai website Dudi 1 phut 33 8,5
1-3phat 59 15,1
3 -5 phat 239 61,3
Trén 5 phat 59 15,1
Noi dung khién nguoi xem thu hit | Tiéu dé 131 33,6
Noi dung bai viét 48 12,3
Noi dung hinh anh 51 13,1
Mau sic 70 17,9
Video 21 5,4
Khéc 69 17,7
Quan tam/ tim kiém khi tiép can|Théng tin san phim 128 32,8
website Théng tin lién hé 35 9,0
Céc bai viét giai tri 39 10,0
Chia sé kinh nghiém 82 21,0
Céc su kién 54 13,8
Khéc 52 13,3
Tim hiéu thém théng tin tu vin Binh luan truc tiép trén bai viét 35 9,0
Goi dién tryc tiép 42 10,8
Nhén tin tryc tuyén 153 39,2
Doc nhitng binh luan lién quan 79 20,3
Khéac 81 20,8
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