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CAC YEU TO ANH HUONG PEN AP DUNG MARKETING SO
POI VOI SAN PHAM OCOP TREN DPIA BAN TINH THAI NGUYEN

Nguyén Thu Ngan
Tom tat

Nghién ciru nay dioc thuec hién nham xdc dinh cac yéu té va mire dé anh hirong cua ting yéu té den ap
dung Marketing sé doi véi san pham OCOP trén dia ban tinh Thai Nguyén. Qua diéu tra bang bang hoi
toan bg chi thé OCOP trén dia ban tinh Thai Nguyén, tac gia sir dung phan mém SPSS, PLS Smart dé
thyec hién kiém dinh va phan tich cau tric tuyén tinh (SEM). Két qud cho thdy ca 6 yéu té: Su hé tro cia
chinh phaz; Ap liec canh tranh; Ky nang, suw 1ing hé cia cha sé-hiru; Nguon luc té chic; Cam nhdn vé tinh
hizu ich; Cam nhdn vé tinh dé sir dung déu c¢6 anh hirong tich cuee dén ap dung Marketing sé san pham
OCOP trén dia ban tinh Thai Nguyén, trong dé Sy hé tre cia chinh phai 12 yéu té ¢é tdac dong manh nhat.
Tir d6, tac gid dwa ra mét s6 giai phap nham thiic day ap dung Marketing sé san pham OCOP trén dia
ban tinh Thai Nguyén.

Tiur khoa: OCOP, Marketing sé, yéu to, anh huéng, Thai Nguyén.

FACTORS INFLUENCE TO DIGITAL MARKETING APPLICATION OF
OCOP PRODUCTS IN THAI NGUYEN PROVINCE
Abstract

This research has been done to determine factors and the influence level of each factor to apply Digital
marketing of OCOP products in Thai Nguyen province. Through a survey conducted with all OCOP
participants in Thai Nguyen province, the author used SPSS and PLS Smart software to perform testing
and structural equation modeling (SEM) analysis. Results show that all six factors (Government
Support; Competitive Pressures; Owner Skills and Support;, Orgnizatinonal Resources; Perceived
Usefulness; Perceived Ease of Use) have a positive impact on the application of digital marketing for
OCOP products in Thai Nguyen, with government support being the most influential factor.
Accordingly, the author proposes a number of solutions to promote the application of digital marketing

for OCOP products in the local area.

Keywords: OCOP, digital marketing, factors, influence, Thai Nguyen.

JEL classification: L8, L86, L81.
1. Pt van dé

Trong bdi canh cudc cach mang cong
nghiép lan thir tw dang dién ra manh mé & nhiéu
quéc gia, hoat dong san xuat kinh doanh cua
doanh nghiép cé nhiéu thay dbi. Viéc lra chon
hinh thitcc Marketing phu hop khéng phai 1a diéu
dé dang va cd thé tao ra su khéac biét rat 16n trong
két qua kinh doanh cua doanh nghiép. Marketing
v6i su hd tro cua cac cong cu ky thuat sé dang
dan t6 ra wu viét hon Marketing truyén thong.
Thém vao do, tir nam 2019, dai dich Covid-19 da
c6 nhitng tac dong nghiém trong dén nén kinh té
toan cau. R4t nhiéu doanh nghiép Viét Nam phai
dbi dién voi khé khin trong kinh doanh. Thoi
quen tiéu dung, hanh vi mua sam ciia khach hang
thay d6i theo huéng truc tuyén dé han ché tiép
xic cong ddng. Digital Marketing con goi 1a Tiép

thi ky thuat sé hay Marketing s6 dang tré thanh
phuong thuc tiép can khach hang hiéu qua nhat
giup doanh nghiép c6 thém khach hang va gia
tang doanh thu.

Theo Quyét dinh sé 490/QD-TTg ngay
7/5/2018 cua ctia Thu tuéng Chinh pha vé viéc phé
duyét Churong trinh Mdi x4 mot san pham giai doan
2018 — 2020, OCOP (One Commune One Product
- M&i x& mot san pham) 13 mot chuong trinh phat
trién kinh té nong thon theo huéng phét huy noi
sinh va gia tang gia tri, ting thu nhap cua nguoi dan
ndng thdn va gop phan xay dung néng thén méi tai
Viét Nam. Sau 5 nim trién khai chwong trinh
OCOP, dén nay tinh Thai Nguyén da c6 240 san
pham dat tiéu chuan va dugc cip chang nhan
OCOP. Chiém hon 70% trong s6 d6 1a cac san
pham ché. Chu thé ctia san pham OCOP nédi chung
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va san pham ché dat OCOP néi riéng da phan |a cac
ho kinh doanh nho vai phong tuc tap quan va san
xuét kinh doanh theo théi quen. Chinh vi vay, san
pham OCOP tinh Thai Nguyén van gap kho khan
trong viéc tiép can khach hang va gia ting doanh
s6 ban hang. Tang cuong hoat dong Marketing s6
d6i voi san pham OCOP la can thiét dé gidp san
pham OCOP dén gan hon vai khach hang va mang
lai doanh thu tét hon cho chu thé. Do d6 nghién ctu
nay duoc thyc hién vai muc dich: (1) xac dinh cac
yéu té anh huong dén &p dung Marketing s san
phim OCOP; (2) danh gia mirc do anh huong cua
cac yéu to dén &p dung Marketing s6 san pham
OCOP; (3) dua ra mot s6 khuyén nghi va giai phap
dé tang cuong Marketing sé san pham OCOP trén
dia ban tinh Thai Nguyén.
2. Co sé ly thuyét va phwong phap nghién ciru
2.1. Co sé Iy thuyét va md hinh nghién ciu

Véi xu hudng phat trién nhanh chong cua
cdng nghé Internet, hau hét cac nha nghién ctu
déu cho rang khai niém tiép thi k§ thuat sé gidng
hét voi khai niém tiép thi trén Internet (Internet
Marketing), tiép thi truc tuyén (Marketing online),
tiép thi dién tir (E - Marketing) (Thaha va cong su,
2021), (Sudiwedani va Darma, 2020), (Rodrigo
Garcia Motta va cong su, 2021). Khai niém tiép
thi ky thuat s dugc dinh nghia theo nhiéu cach
khac nhau, nhung phan 16n cac dinh nghia déu
théng nhit & hai yéu td: thr nhét, n6 1a mot phan
cua ké hoach va chién lugc tiép thi; thi hai, d6 la
mot hoat dong lién quan dén viéc st dung Internet
nham tiép can nguoi tiéu ding tiém ning mot cach
hiéu qua hon. Khi nghién ctru tong quan tai liéu
c6 lién quan dén dé tai, tac gia ciing ddng nhat
khé&i niém Marketing sb véi Marketing dién tir,
Marketing truc tuyén. Marketing trén Internet.
Qua qua trinh nghién ctu tai liéu, tac gia nhan
thiy khi nghién ctu vé Marketing sé rat nhiéu
nghién ctru dé cap dén tac dong cua Marketing s6
dén hanh vi nguoi tiéu dung. Cac nghién ciu vé
&p dung Marketing s6 déi vai to chac duoc thuc
hién & mot s6 linh vire nhu: néng nghiép, dich vy,
my pham, du lich, ngan hang, dét may,... Boi
canh nghién ctu da dang, cé ca cac nudc phat
trién va cac nudc dang phat trién & cac chau luc
khac nhau. V& md hinh nghién ctu, cac tac gia da
xem xét nhiéu yéu t6 nhu dbi twong nghién ciu,
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khéng gian va thoi gian nghién cau dé lya chon
mot mé hinh nghién ciu pht hop. Bé xay dung
moé hinh nghién cuu, céc tac gia gitt nguyén mo
hinh géc, hoac thém bt mot s6 yéu té vao mo
hinh géc hoac két hop nhiéu mé hinh véi nhau.
biéu nay gidp phd hop véi diéu kién thuc té
nghién ctru va dat dugc muc dich nghién ctru cia
cac téc gia.

Ullah va cong su (2023) da st dung md
hinh Ly thuyét lan truyén su d6i moi (IDT), M
hinh chap nhan cong nghé (TAM), Mé hinh Céng
nghé-T6 chuc-Moi truong (TOE) dé tim ra cac
yéu t6 anh huong toi viéc cac doanh nghiép nho
va vira ¢ Pakistan 4p dung Marketing s6, d6 1a:
Loi thé tuong dbi, tinh twong thich, k§ ning cong
nghé cua nguoi lao dong, su tng ho cua chu s&
hitu, cam nhan vé& chi phi, cac chinh sach cua
chinh phu, 4p lec canh tranh, anh huong cua xa
hoi. Trong khi d6, Patil va cong su (2022) lai tim
ra cac yéu t6 thuoc vé Cong nghé: Loi thé twong
d6i, tinh twong thich, d phuc tap, chi phi, loi ich
nhan duoc va cac yéu té thuoc Moi trudng: dbi thi
canh tranh, khach hang, ap lec nganh, sy tng ho
cua chinh pha anh huong téi ap dung Marketing
s6 trong céc cong ty khai nghiép va doanh nghiép
nho va vira & An Do. Qua qué trinh khao sat 120
doanh nghiép nhé va vira & Colombia, Bermeo-
Giraldo va cong su (2022) di phat hién ra cac yéu
t6 Nhan thirc v& loi ich caa viéc st dung (theo kip
doanh nghiép 16n, ddi thu ciing dung), dinh vj thi
truong, t6i wru hoa kinh doanh (chi phi thap, d& sir
dung), loi ich ma khach hang cam nhan dwoc anh
huéng t6i viéc ap dung Marketing sé cua céc
doanh nghiép. Trong nghién ctu cua minh, Patil
va cong su (2022) cho rang Ly thuyét khuéch tan
su d6i méi (DOI), TOE va TAM la ba ly thuyét
chinh trong nghién cau vé viéc ap dung cong
nghé. Ngoai ra, dira vao tong hop tai liéu trude do
va ba ly thuyét trén, trong nghién cau cua H. El-
Gohary va Eid (2012) da xay dung dugc M6 hinh
Ap dung tiép thi ki thuat s6 (DMA). Trong dé, H.
El-Gohary va Eid di xac dinh 11 yéu t6 tac dong
t6i viéc ap dung tiép thi ki thuat s6 cua doanh
nghiép. Céac yéu t6 d6 1a: Yéu t& vi mo (Mdi
truong bén ngoai): Ap luc canh tranh, xu huéng
thi truong, anh hudng cua chinh phu, thai d6 cua
khéch hang. Yéu té vi mo (M6i truong bén trong):
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chu sé hitu, van hod td chirc, ngudn luc (tai chinh,
con nguoi, Ky thuat), quy mé cong ty, hoi nhap
qudc té. Yéu'té thuoc TAM va IDT: nhan thic tinh
dé sir dung, nhan thtc vé loi thé twong ddi (tinh
hitu dung), nhan thirc vé kha ning tuong thich.
Trén co so nghién ctru cac ly thuyét, mo hinh, tong
quan tai liéu nghién ctru vé &p dung Marketing sé,
Bdng 1: Tong hop cac yéu té dnh hudng dén &p dung Marketing sé
san pham OCOP trén dia ban tinh Thai Nguyén

cling nhu két hop véi nghién ciru khao sat tinh
hinh thyc té cua cac chi thé san pham OCOP trén
dia ban tinh Thai Nguyén, tir 11 yéu t6 caa DMA
tac gia da tong hop va lua chon ra 06 yéu t6 phi
hop nhat dé tim hiéu va danh gia tic dong cua
chiing téi 4p dung Marketing s dbi véi san pham

OCOP trén dia ban tinh Thai Nguyén.

Yéu td

Khai niém/Ngi dung

Tac dong ddi véi san pham OCOP trén
dia ban tinh Thai Nguyén

Gia thuyét
nghién ceu

Su hd tro
cua chinh
pha  phu
(Governme
nt Support
- GS)

Ap luc
canh tranh
(Competiti
ve
Pressures -
CP)

Su hd tro cua chinh pha 1a rat quan trong
trong viéc thuyét phuc nhimg nguoi ra
quyét dinh trién khai céng nghé trong to
chic cua ho. Luat phap, quy tic, su
khuyén khich va cac chuong trinh khuyén
khich sir dung cdng nghé méi duoc goi la
“sy hd trg cua chinh phu” (Van Huy va
cong su, 2012). Cac chuong trinh dao tao
va gi4o duc do chinh phi hd tro nhim
khuyén khich cac doanh nghiép tiép nhan
cong nghé, co tac dong dang ké dén viec
&p dung cbng nghé. Hon nira, theo
(Dlodlo va Dhurup, 2013) mot trong
nhitng théch thac 1on nhat ddi véi cac
doanh nghiép vira va nho khi ap dung cac
tién bo cong nghé, dac biét 1a ¢ cac nuéc
dang phat trién, 1a thiéu co so ha tang
CNTT-TT.

Yéu t6 lién quan dén nghia vu ciia cong ty
phai thay d6i dé duy tri hoic tang thi phan.
Ap lyc canh tranh ma mot cong ty phai di
mat 1a dong lyc manh mé dé &p dung cac
cong nghé méi. Ap luc canh tranh bao
gom su gia nhap cua nhitng ddi thu canh
tranh mai, mdi de doa cua cac san pham
va dich vu thay thé, &p luc tir ngudi tiéu
dung, dich vu cia nha cung cap (Patil va
cong su, 2022). Ap lyc canh tranh dén tir
nhiéu phia cho thay su can thiét cong ty
phai 4p dung cong nghé méi. Béi tha canh
tranh s& tré nén vuot tréi hon néu doanh
nghiép khong ddi méi trong hoat dong
tiép thi (khdng trién khai Marketing s6)
(Masrianto et al., 2022). Hay néi cach
khac, d6i thu canh tranh sir dung cong
nghé mdi tao nén “ap luc bit chude” cho
cong ty (DiMaggio va Powell, 2010).
Yéu cu cua khach hang muén giao tiép
v6i cong ty qua mang may tinh khién

Chu thé cua san pham OCOP trén dia ban
tinh Thai Nguyén chi yéu la cac doanh
nghiép, ho gia dinh, hop tac xa nho véi trinh
d6 va sy tiép can khoa hoc k§ thuat c6 phan
han ché. Ho kinh doanh theo phuwong thic
truyén thong tir nhidu doi. Néu chinh phu
c6 su hd tro cho céac chu thé vé cac chinh
sach, co ché, cac chuong trinh dao tao, dac
biét 1a co s& ha ting cdng nghé thdng tin va
céc 16p dao tao nang cao kién thirc, ky ning
cdng nghé thong tin thi s& 1a ngudn luc va
su thuyét phuc quan trong dé céc chu thé
cha dong tich cuc trong viéc ap dung
Marketing s san pham OCOP cua minh.

Do Thai Nguyén cé diéu kién tu nhién pho
hop véi su phat trién cua cay ché nén tinh
dén hét nam 2023, cac san pham OCOP
thuoc nhém ché chiém ty trong lén
(64,17%) trong sb cac san pham OCOP cua
tinh Thai Nguyén. C6 nhiéu chua thé cung
san xuat va kinh doanh san pham ché nén
c6 su canh tranh kha gay gét. Didu nay doi
hoi cac doanh nghiép can c6 chién lugc tiép
thi 4p dung k¥ thuat sé mot cach hiéu qua
dé nang cao suc canh tranh cho san pham
cua minh. Ngoai ra cac san phim khac ciing
doi hoi thay doi cach tiép thi tir truyén théng
sang ap dung ky thuat sé dé dap ung nhu
cau cua ngudi tiéu dang.

Su hd trg cua
chinh phi co tac
déng tich cuc
dén 4&p dung
Marketing  sb
dbi  voi  san
phim  OCOP
trén dia ban tinh
Thai Nguyén

Ap lyc canh
tranh c6 tac
doéng tich cuc
dén 4&p dung
Marketing  sb
ddi  voi  san
phim  OCOP
trén dia ban tinh
Thai Nguyén
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Khai niém/Noi dung

Tac dong ddi véi san phAm OCOP trén
dia ban tinh Thai Nguyén

Gia thuyét
nghién ceu

Ky nang,
su ung ho
cua chu so
htru
(Owner
Skills and
Support -
0SS)

Ngudn luc
t6  chic
(Organizati
onal
Resources
-OR)

Cam nhan
vé tinh hitu
ich
(Perceived
Usefulness
- PU)

cbng ty chiu thém &p luc tr khach hang
(Ifinedo, 2011).

K§$ nang cua cha s¢ hitu chinh 1a ky nang
quan ly, diéu hanh cua chu so hitu (El-
Gohary, 2012). Pic diém cua chu so
htu/nguoi quan 1y dong vai tro quan trong
trong viéc ap dung Marketing sé nhur:
chuyén mén ky thuat, niém dam mé,
phong cach linh dao, trinh do hoc Van,
kién thac cong ngh¢,... (Ullah et al.,
2023). (Heini Maarit Taiminen, 2015) cho
rang chinh kha ning va kinh nghiém cia
chua sé hitu 12 yéu t quan trong quyét dinh
viéc sir dung cac kénh tiép thi ki thuat sb.
Mt khac, su khac biét vé kinh nghiém,
kha nang phan tich, nhan thac va xa ly
thong tin, ngudn luc san co, sy tin twdng
va méi quan hé giira nha quan 1y va nguoi
lao ddng trong t6 chirc tac dong dén qua
trinh ra quyét dinh trong té chiic (S Greco,
J Figueira, 2016).

Tinh sin c6 cua ngudn lyc 1a mot trong
nhitng yéu té quan trong caa viéc &p dung
tiép thi dién ta. Cac ngudn luc nay bao
gom: nguon lyc tai chinh, con ngudi va ki
thuat (EI-Gohary, 2012). Tré ngai 16n
nhat dé &p dung céc kénh k§ thuat sé trong
tiép thi 1a thiéu ngudn luc (Heini Maarit
Taiminen, 2015). Hiéu suat tiép thi ky
thuat sé duoc thic day truc tiép boi kha
ning hd trg cua cac kénh ky thuat s6, va
dugc xac dinh béi nang luc cdng nghé
thong tin cua t6 chac (Wang va
Cavusoglu, 2015). Céc doanh nghiép nho
va vira thuong khong co nguon luc tap
trung vao su phat trién cua thi trueong ky
thuat sé va ho tham chi khéng theo kip su
phét trién nhanh chéng cua cong nghé
(Centobelli va cong su, 2016).

L& nhan thirc cua mot ca nhan cho ring
viéc sir dung cong nghé méi c6 thé 1am
cho hé thdng hoat dong d& dang va hiéu
qua hon (Davis, 1989). Cac doanh nghiép
vira va nho ¢é nhiéu kha nang ap dung tiép
thi ki thuat s6 hon néu ho cam thay rang
n6 mang lai loi ich I6n hon cac phuong
phép hién c6 va néu nd ph hop véi van
héa t chirc va co s& ha tang cong nghé
thong tin (Shaltoni va cong su, 2018b).

Chu thé san pham OCOP trén dia ban tinh
Thai Nguyén da phan xuat phat tir nhiing
ngudi néng dan thuan tuy, han ché vé ky
nang va kién thuc trong viéc &p dung cong
nghé méi. Néu ho ¢6 sy nd luc tim hiéu kién
thic vé luat phép, cong nghé,... thi kha
ning ap dung Marketing s6 sé cao hon.

Thai Nguyeén la tinh Trung du mién ndi phia
Béc voi diéu kién phat trién kinh té chua
cao. Nguon lyc tai chinh, con ngudi va ky
thuat 12 vo cing quan trong dé &p dung
Marketing s6 dbi véi chi thé san pham
OCORP trén dia ban tinh Thai Nguyén.

Néu céc chu thé san pham OCOP cho rang
Marketing s6 1a khong can thiét thi ho s&
khong tim hiéu va khong chdp nhan ap
dung. Viéc nhan thic sy hiru ich cua
Marketing sb 1a vo cung quan trong, thic
day céc chu thé di dén ép dung Marketing
sb ddi vai san pham OCOP.

K¥ nang, sy ung
hé cua chu so
hiru c6 tac dong
tich cuc dén ap
dung Marketing
s6 ddi véi san
phim  OCOP
trén dia ban tinh
Thai Nguyén

Ngudn luc té
chauc c6 tac
déng tich cuc
dén 4&p dung
Marketing ~ sb
ddi  véi  san
phim  OCOP
trén dia ban tinh
Thai Nguyén

Cam nhan vé
tinh hiru ich cé
tdic dong tich
cuc dén ap dung
Marketing ~ sb
ddi  voi  san
phim  OCOP
trén dia ban tinh
Théai Nguyén
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Khai niém/Noi dung

Tac dong ddi véi san phAm OCOP trén
dia ban tinh Thai Nguyén

Gia thuyét
nghién ceu

Thuc té nhiéu cha doanh nghiép da nhan
thirc duoc tam quan trong cua viéc ap
dung cong nghé vao hoat dong tiép thj va
nhitng co hdi ma néd mang lai cho doanh
nghiép nhu gia ting toc do ting truong,
nang cao hiéu suat hoat dong kinh doanh,
gia ting lugng khach hang va cé thém
khach hang tiém ning (Alford va Page,
2015), (Davis, 1989), (Ritz et al., 2019).

La mic d6 ma mot ca nhan tin rang doi
méi 1a dé dang dé hiéu, hoc hoi hoac van
hanh (Davis, 1989). Mot s nghién ciru
cia (El-Gohary, 2012), (Dlodlo va
Dhurup, 2013) cho thiy cam nhan vé tinh
dé str dung tac dong tich cuc dén viéc ap
dung tiép thi dién tr. (Zhai, 2010), (Wu va
Chuang 2009) lai chi ra rang su phac tap
anh huong dén viéc ap dung thuong mai
dién tu. (Rogers, 2003) cho rang viéc ap
dung s& it c6 kha nang xay ra hon néu sy
d6i maéi duoc coi la kho sir dung hon. Viéc
ap dung mot cong nghé mai c6 thé khién
cac doanh nghiép vira va nhé gap phai
nhitng thach thirc vé viéc thay déi cac quy
trinh ma ho dang twong tac véi hé thong
kinh doanh cua minh. Céc cbng nghé méi
phai than thién va dé sir dung dé tang ty 1&
chip nhan (Parisot, 1995; Sahin, 2006).

Cam nhan
vé tinh d&
st dung
(Perceived
Ease of
Use —
PEU)

San phiam OCOP chu yéu la cac san pham
ndng nghiép, da trai qua quy trinh san xuét
kinh doanh truyén théng tir 1au doi. Cac chu
thé OCOP chu yéu xut phat tir cac ho san
xuit, kinh doanh nho 1é véi kha niang va
trinh d6 han ché. Néu céc chu thé nhan thiy
viéc &p dung Marketing sé 1a phirc tap, quéa
kha nang tiép nhan cua ho thi ho s& tir chdi.
Nguoc lai, ho s& chdp nhan ap dung
Marketing sb khi cam thay d& dang trong
viéc tiép can, van hanh.

Cam nhan vé
tinh dé& sir dung
c6 tac dong tich
cuc dén &p dung
Marketing ~ sb
d6i  voi  san
phim  OCOP
trén dia ban tinh
Thai Nguyén

Trong nghién ciru cia minh, EI-Gohary va
Eid (2012) ciing cho ring ndi dung &p dung
Marketing s6 bao gom: Céc cdng cu cua Marketing
s6 (tiép thi Internet, tiép thi mang noi b, tiép thi
mang bén ngoai, tiép thi thu dién tir va tiép thi di
dong); Céc cap do trién khai Marketing s6; Tac
dong dén hiéu qua tiép thi. Tac gia lya chon nghién
ctu &p dung Marketing s6 dua trén cac cong cu
Marketing s6. Tuy nhién, dé cap nhat theo sy tién
bo cua khoa hoc cong nghé, tac gia lua chon cach
tiép can trong cong trinh gan day cia Nguyén Ngoc
Hién (2022). Theo d6, cac cong cu Marketing s6
bao gom: Marketing trén cong cu tim kiém,
Marketing noi dung, Marketing qua truyén thong
mang xa hoi, Marketing qua Email. Pay ciing 1a 4
cong cu thudce linh vuc Marketing sé truc tuyén
dugc Nguyén Hoang Tién (2020) nhic dén trong
nghién ctu caa minh. Cu thé, Nguyén Hoang Tién

Nguon: TAc gia tong hop
(2020) cho rang Marketing s duoc chia thanh hai
linh vuc chinh: Marketing truc tuyén va Marketing
ngoai tuyén. Marketing s truc tuyén bao gom: Téi
wu héa cong cu tim kiém, Tiép thi noi dung, Tiép
thi truyén thong xa hoi, Tra tién cho mdi lan nhip
chuot, Tiép thi lién két, Quang céo gbc, Tu dong
hoa tiép thi, Tiép thi qua email, Quan hé cong
chung truc tuyén, Tiép thi trong nudc, Noi dung
duoc tai trg. T4c gia tiép can Marketing sé bang
viéc nghién ciru 4 cong cu cua Marketing sé truc
tuyén (Marketing trén cong cu tim kiém,
Marketing noi dung, Marketing qua truyén thong
mang xa hoi, Marketing qua Email) ciing hoan
toan pht hop véi dinh nghia vé Marketing s6 ma
tac gia dua ra, theo d6 tac gia da nhan manh vai
tro cua Internet trong Marketing so.

Nhu vay, mé hinh nghién ctru nhu sau:
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2 . (+)
- Su ho tro cua Chinh phu >
Yéu to
bén
ngoai . (+)
Ap luc canh tranh >
Ap dung Marketing so
i nang, ho tro cu arketing trén cong cu tim kicr
Ki nang, ho tro cua (+) Marketing trén cong cu tim kiém
| T r g . Al
chu so hiru »| Marketing néi dung
Marketing qua truyén thong MXH
o
Yéu td — Nguon lyce cua t6 chuce ) > Marketing qua Email
bén [ A
trong — Cam nhan vé tinh hitu ich @ >
Loai hinh to6 chirc
'— Cam nhan vé tinh dé st dung @ '

Hinh 1: M hinh nghién cuiu

2.2. Phwong phap nghién ciru

Dé dat duoc cac muc tiéu nghién cau, tac
gia str dung két hop phuong phap nghién ctru dinh
tinh va phuong phap nghién cuu dinh luong.
Trong d6 phuong phap nghién ctru dinh tinh dugc
sir dung nham danh gia tinh hinh va thuc trang ap
dung Marketing s6 san pham OCOP, nhan dién
cac yéu té anh huong dén ap dung Marketing sé
san pham OCOP trén dia ban tinh Thai Nguyén,
danh gia thyc trang cac yéu td nay va dé xuat md
hinh nghién ctru. Phuong phap nghién ctru dinh
luong dugc st dung dé danh gia mic d6 anh
hudng cua ting yéu té dén ap dung Marketing sé
san pham OCOP trén dia ban tinh Thai Nguyén.

Bang diéu tra voi cac cau hoi dugc xay
dung theo Thang do Likert 5 muc d6 dé thu thap
thong tin lién quan dén cha dé nghién cau. Tur
thang 10 nam 2023 dén thang 1 nam 2024, tic gia
da tiép can va thyc hién khao sét vai toan bo 136
chu thé OCOP thugc tit ca 9 don vi hanh chinh
trén dia ban tinh Thai Nguyén. Sé lugng phiéu tra
161 hop 1& 1a 125 phiéu. Céch thirc khao sat géom
truc tiép va truc tuyén. Theo d6 véi khao sét truc
tiép, bang cau hoi duoc trinh bay trén file word va
in trén kho gidy A4. Téc gia tiép xtc véi chu thé
OCOP va tién hanh phong van tryc tiép. Di voi
khao sét tryc tuyén, tac gia thu thap dia chi email,

106

s6 dién thoai cua cac chu thé OCOP va giri bang
cau hoi bang cach sir dung cdng cu Google form
duoc gui qua Email hodc Zalo. Sau khi cac chu
thé OCOP tra 10i, néu c6 nhitng thong tin chua
rd tac gia s& goi dién thoai dé trao ddi b sung.
Dt liéu sau khi duoc thu thap s& duogc xu ly va
tién hanh chay bang phan mém SPSS, PLS Smart
dé thuc hién kiém dinh va phan tich ciu trac
tuyén tinh (SEM).
2.1.1. Panh gia mé hinh do lwong

Panh gia chat lugng bién quan sat

Muc do lién két gitra bién quan sat vai bién
phu thudc thé hién qua hé sb tai ngoai outer
loading cua cac bién quan sat. Nhiing bién quan
st c6 hé s6 tai Outer Loadings nho hon 0,7 sé& bi
loai dé tang d6 nhat quén nai tai cho cac bién quan
sat hay noi cach khac dé ting chat luong bién quan
sat. Két qua lan 1 cho thay céc bién quan sat sau
day co hé sb tai Outer Loadings nhé hon 0,7 1a:

PU4: Tang ning suat lao dong véi Outer
Loadings 0,424

PEUA4: C6 thé sir dung thanh thao véi Outer
Loadings 0,635

0SS5: Chuyén mon ky thuat, niém dam mé
va kién thtrc cong nghé véi Outer Loadings 0,432

Nhu vay 3 bién nay bi loai khoi md hinh
nghién ctru. Chay lai lan hai nhu sau:
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Bing 2: Két qua phan tich chat lwong bién quan sdt qua hé sé tdi ngodi outer loading sau khi logi bién

CM CP EM GS

OR 0SS PEU PU SEM  SMM

CM1 0,777
CM2 0,809
CM3 0,803
CM4 0,836
CM5 0,700
CP1 0,824
CP2 0,840
CP3 0,809
CP4 0,828
CP5 0,772
EM1 0,815
EM2 0,795
EM3 0,725
EM4 0,757
EM5 0,782
GS1 0,788
GS2 0,795
GS3 0,774
GS4 0,835
GS5 0,785
OR1
OR2
ORS3
OR4
OR5
0SS1
0SS2
0SS3
0SS4
PEU1
PEU2
PEU3
PEUS
PU1
PU2
PU3
PUS
PU6
SEM1
SEM2
SEM3
SEM4
SMM1
SMM2
SMM3
SMM4
SMM5
SMM6

0,820
0,748
0,782
0,826
0,848
0,800
0,808
0,912
0,766
0,780
0,869
0,893
0,771
0,789
0,756
0,877
0,809
0,810
0,848
0,879
0,882
0,840
0,708
0,788
0,718
0,723
0,811
0,732

Két qua phan tich 1an hai cho thay tat ca cac
bién déu co hé s6 tai Outer Loadings Ién hon 0,7 do
do cac bién quan sat déu c6 y nghia trong md hinh.

Panh gia do tin cay va tinh hoi tu thang do

b0 tin cay thang do duoc danh gia qua hai
chi sé chinh 1a Cronbach' Alpha va Composite
Reliability. Mot thang do dam bao tinh don
hudéng va dat do tin cidy nén dat ngudng

Nguaon: Két qua phan tich Smart PLS
Cronbach’s Alpha tu 0,7 tro 1én. Thém vao do,
chi s6 Composite Reliability can dam bao Ion
hon 0,7. Tinh hoi tu duoc thé hién qua chi sé
phuong sai trung binh dugc trich AVE (Average
Variance Extracted). Mot thang do dat gia tri hoi
tu néu AVE dat tir 0,5 tro 1én. Két qua phan tich
do tin cay va tinh hoi tu thang do duoc thé hién
qua bang sau:
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Bing 3: Két qua phan tich dj tin cdy va tinh héi tu thang do

Cronbach's Alpha rho A D) tin ciy tong hop Phwong sai trich trung binh (AVE)
CM 0,846 0,858 0,890 0,618
CcpP 0,874 0,880 0,908 0,664
EM 0,834 0,838 0,883 0,601
GS 0,855 0,859 0,896 0,633
OR 0,864 0,866 0,902 0,649
0SS 0,840 0,843 0,893 0,678
PEU 0,850 0,875 0,898 0,689
PU 0,867 0,870 0,904 0,655
SEM 0,885 0,888 0,921 0,744
SMM 0,843 0,849 0,884 0,559

yéu cau nho hon 0,9. Két qua phan tich tinh phan biét thang do duoc thé hién qua hai bang sau:
Bing 4: Két qua phan tich Fornell and Larcker

Nguon: Két qua phéan tich Smart PLS
Qua bang trén ta thay Cronbach’s Alpha, Composite Reliability (CR) ctia cac thang do déu Ién hon
0,7, do vay cac thang do déu dam bao do tin cay tét. Average Variance Extracted (AVE) déu Ién hon 0,5,
nhu viy cac thang do déu dam bao tinh hoi tu.
Danh gia tinh phan biét thang do
Hai chi s6 dé danh gia gia tri phan biét thang do 1a cin bac hai cua AVE va chi sb heterotrait-
monotraitratio (HTMT). Trong d6 cin bac hai cia AVE (dugc tim thiy trong bang Fornell-Larcker
Criterion) cho mdi bién tiém an can 16n hon twong quan giira cac bién tiém 4n véi nhau. Chi s6 HTMT

CM CP EM GS OR 0SS PEU PU SEM SMM

CM 0,786

CP 0,475 0,815

EM 0,652 0,508 0,775

GS 0,532 0,378 0,525 0,796

OR 0,474 0,253 0,554 0,208 0,806

0SS 0,430 0,315 0,572 0,345 0,363 0,823

PEU 0,520 0,131 0,556 0,241 0,346 0,314 0,830

PU 0,495 0,282 0,539 0,245 0,305 0,309 0,439 0,809

SEM 0,673 0,446 0,624 0,526 0,530 0,566 0,528 0,503 0,863
SMM 0,627 0,468 0,681 0,617 0,393 0,515 0,490 0,536 0,661 0,748

Nguon: Két qua phan tich Smart PLS
Bdng sé liéu cho thdy, can bdc hai cia AVE lén hon cdc twrong quan giira ¢&c bién tiém dn véi nhau do vay
tinh phan bi¢t dwoc dam bao.

Bing 5: Két qua phan tich chi sé HTMT

CM CP EM GS OR 0SS PEU PU SEM SMM

CM

CP 0,536

EM 0,764 0,584

GS 0,617 0,431 0,614

OR 0,538 0,288 0,644 0,240

0SS 0,494 0,367 0,684 0,394 0,423

PEU 0,586 0,148 0,639 0,276 0,377 0,364

PU 0,573 0,312 0,624 0,285 0,349 0,361 0,501

SEM 0,767 0,501 0,723 0,600 0,604 0,655 0,592 0,573
SMM 0,717 0,527 0,799 0,715 0,448 0,592 0,560 0,625 0,751

Qua bang trén ta thay tat ca céc gia tri
HTMT déu nho hon 0,9, do vay tinh phan biét
duoc dam bao.

2.1.2. Bdnh gid mé hinh cdu tric

Sau khi da hoan thanh danh gia chét luong

bién quan sét, tac gia tién hanh danh gia mé hinh
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Nguon: Keét qua phan tich Smart PLS
cau tric thdng qua viéc phan tich md hinh ciu
tric (SEM) dé tim hiéu céc yéu té anh huong dén
ap dung Marketing s6 san phAm OCOP va muc
do6 anh huéng cua ting yéu tb dén 4p dung
Marketing s6 san pham OCOP. Vi SEM, tac gia
c6 thé danh gia dong thoi anh huong cua ting
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yéu t6 t6i timg thang do do luong viéc ap dung
Marketing sé ddi véi san pham OCOP cua céc
chu thé OCOP (04 thanh phan).

Danh gia van dé da cong tuyén

Céc gia tri VIF trén 5 cho thay cac van dé
vé cong tuyén cd thé xay ra trong mé hinh. Bang
sau day thé hien két qua danh gia da cong tuyén:

Bing 6: Két qua danh gia da cong tuyén

CM CP EM GS OR 0SS PEU PU SEM SMM
CM
CP 1,284 1,284 1,284 1,284
EM
GS 1,279 1,279 1,279 1,279
OR 1,280 1,280 1,280 1,280
0SS 1,352 1,352 1,352 1,352
PEU 1,373 1,373 1,373 1,373
PU 1,367 1,367 1,367 1,367
SEM
SMM

TAt c4 c4c gié tri Inner VIF déu nho hon 5, nhu
vay khong c6 da cong tuyén xay ra trong m hinh.

banh gia muc y nghia va sy lién quan cta
cac mdi quan hé mé hinh cau trac

O buédc phan tich mé hinh do ludng tac gia
d3 loai di cac bién quan sat khong dat didu kién la
PU4 (Tang nang suét lao dong); PEU4 (C6 thé sir
dung thanh thao) va OSS5 (Chuy&n moén k¥ thuat,
niém dam mé va kién thic céng nghé). Nhu vy &
budc danh gia mé hinh cau tric, md hinh duong

Nguon: Két qua phan tich Smart PLS
dan PLS s& duoc xay dung ma khdng cé cac bién
quan sat d6. Sau do6 tac gia thuc hién phan tich
bootstrapping dé danh gia mé hinh cau trdc hay
n6i cach khac dé danh gia cac mdi quan hé tac
dong hay la danh gia mtrc y nghia va sy lién quan
ciia cac mdi quan hé moé hinh ciu trdc. Trong
nghién cuu nay, ky thuat bootstrapping phi tham
s duoc kiém dinh cho 125 quan sét, véi 1ap lai
5000 lan dé dam bao yéu cau kiém dinh mé hinh
c4u truc tuyén tinh.

Bing 7: Két qua danh gid tdc déng truc tiép ciia cdc moi quan hé

Hé s6 hoi quy Trung bin

h

Do 1éch chuin T Statistics

chudn h6a (O)  miu (M) (STDEV) (o/sTDEY)  © Values
CP->CM 0.217 0.215 0,071 3,078 0,002
CP -> EM 0.217 0.221 0,067 3,255 0,001
CP -> SEM 0.146 0.139 0,072 2031 0,043
CP -> SMM 0.160 0.158 0,079 2,016 0,044
GS > CM 0.284 0.281 0,066 4.285 0,000
GS -> EM 0.218 0.210 0,061 3509 0,000
GS -> SEM 0.250 0.254 0,052 4817 0,000
GS -> SMM 0.377 0.381 0,061 6.101 0,000
OR -> CM 0.197 0.198 0,066 2971 0,003
OR -> EM 0.238 0.229 0,061 3888 0,000
OR -> SEM 0.231 0231 0,051 4539 0,000
OR -> SMM 0,072 0,071 0,083 0,865 0.387
0SS -> CM 0,056 0,062 0,070 0,811 0.418
0SS -> EM 0.209 0.208 0,061 3418 0,001
0SS -> SEM 0.230 0.233 0,043 5.301 0,000
0SS -> SMM 0173 0.167 0,064 2700 0,007
PEU -> CM 0.263 0.264 0,082 3211 0,001
PEU -> EM 0.249 0.251 0,057 4340 0,000
PEU -> SEM 0.226 0.224 0,052 4321 0,000
PEU -> SMM 0.194 0.190 0,068 2866 0,004
PU > CM 0171 0.169 0,069 2481 0,013
PU -> EM 0.178 0.176 0,065 2752 0,006
PU -> SEM 0.160 0.159 0,050 3189 0,002
PU -> SMM 0,238 0,239 0,061 3,909 0,000

Nguoén: Két qua phéan tich Smart PLS
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Tir bang trén ta thy ngoai trir mdi tac dong
OR -> SMM (Nguon luc cia té churc dén Marketing
truyen thong qua mang xa hgi), OSS -> CM (Ky
néng, swung hg cua chi so hiru dén Marketing noi
dung) khong c6 ¥ nghia do p-value kiém dinh t 16n
hon 0,05, cac mdi tac dong con lai déu co ¥ nghia do
p-value déu nho hon 0,05. Nhur vay, cac gia thuyét
dat ra & md hinh nghién ctu, ngoai trir (Nguon luc
cua té chic dén Marketing truyén théng qua mang
& hoi va Ky néng, suw 1ing hé cia chi s¢ hiru dén
Marketing néi dung) déu dwoc chip nhan & do tin
ciy 95%. Didu nay cho thiy cac yéu tb con lai déu
tac dong dén bién phu thudc 1a &p dung Marketing
s6 dbi vai san pham OCOP.

.0.835
GS4 ).785

cp2 ).824
'0.840
cP3 0.809
0828~

GSs
cpP4 2772 ‘ -
cpP oY
" 0.800 .
oss2 0808 ¥
0912 ~
oss3 0.766 ~—— — <
. ~— = B
oss R & EEs
OR2 2.820 e
'0.748 3 '
OR3 078>
10.826 ) Eimasns
OR4 >.848
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PU
PEU

PU2 1789
'0.756
PU3 ‘NAR77
.0.809 °
PUS 2.810
-
'0.780_
PEU2 0.869
.0.893
PEU3 2771

Tha tu hé sb hoi quy chuin héa (Original
Sample) cho thiy thir tu tac dong cua cac yéu to
I&n céc bién. Tri tuyét ddi hé sé cang 16n, tac dong
cang manh. Nhu vay so sdénh mirc d6 tac dong cua
cac bién kiém soat I&n bién phu thudc ta thay: Sw
hé tro cia chinh pha c6 tac dong manh nhit dén
Marketing qua truyéen théng mgng xa hgi
(Original Sample = 0,377). Ap luc canh tranh tac
dong nho nhat dén Marketing qua truyén thong
mang xa hgi (Original Sample = 0,16).

Qua két qua kiém dinh mé hinh ly thuyét tac
gia da xay dyng duoc mé hinh chinh thic cac yéu té
tac dong dén &p dung Marketing s6 san pham OCOP
trén dia ban tinh Thai Nguyén nhu sau:

SEM1
SEM2
SEM3

SEM4

Hinh 2. M6 hinh céc yéu té tic dong dén &p dung
Marketing sé san pham OCOP trén dia ban tinh Thai Nguyén

Panh gia mirc d6 giai thich cua bién doc
1ap cho bién phu thudc

R binh phuong hodc R binh phuong hi¢u
chinh ciia mot bién 1a chi sé thé hién muc do tac

Nguon: Két qua phan tich Smart PLS
dong (muac do giai thich) cua cac bién tac dong
vao n6. Bang sau thé hién Gia tri R binh phuong
va R binh phuong hiéu chinh caa céc bién.

Bing 8: Két qua danh gid mirc do gidi thich ciia bién dc ldp 1én bién phu thudc

R binh phwong R binh phwong hi¢u chinh
CM 0,593 0,572
EM 0,711 0,696
SEM 0,649 0,631
SMM 0,648 0,630
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Két qua cho thay:

- Gia tri R% hiéu chinh (R Square Adjusted)
cta bién phy thusc CM (Marketing ngi dung) la
0,572. Nhu vay, cac bién doc lap tac dong vao CM
giai thich dugc 57,2% sy bién thién cua bién nay,
con lai 42,8% chua giai thich duoc la do céac yéu
t6 khac chua dua vao mé hinh.

- Gia tri R? hiéu chinh (R Square Adjusted)
cua bién phu thuoc EM (Marketing qua Email) la
0,696. Nhu vay, cac bién doc lap tac dong vao EM
giai thich dugc 69,6% su bién thién cua bién nay,
con lai 30,4% chua giai thich duoc 13 do cac yéu
t6 khac chua dua vao mo hinh.

- Gia tri R% hiéu chinh (R Square Adjusted)
cuia bién phu thuoc SEM (Marketing trén céng cu
tim kiém) 13 0,63 1. Nhu vay, céc bién doc lap tac
dong vao SEM giai thich dwoc 63,1% su bién
thién caa bién nay, con lai 36,9% chua giai thich
duoc 1 do cac yéu té khac chua dwa vao md hinh.

- Gia tri R? hiéu chinh (R Square
Adjusted) cua bién phu thuoc SMM (Marketing
qua truyén thdng mang xa héi) 1a 0,630. Nhu
vay, cac bién doc lap tac dong vao SMM giai
thich duoc 63,0% su bién thién cua bién nay,
con lai 37% chua giai thich dugc la do cac yéu
t6 khac chua dua vao mo hinh.

Nhu vay, gia tri R? phan anh rang, tong thé
6 bién doc lap ma tac gia dé xuat (Su hd tro cua
chinh phii; Ap luc canh tranh; K§ niang su ho tro
cuia cha s hiru; Ngudn luc cua to chic; Cam nhan
vé tinh hitu ich; Cam nhan vé tinh dé st dung) c6
anh huong manh dén ap dung Marketing sé san
pham OCOP trén dja ban tinh Thai Nguyén.

* Panh gia hé s6 tac dong

a. Hé sb f2cho biét mirc d6 tac dong cua cac
bién doc lap 1&n bién phu thugc 1a manh hay yéu.

Bing 9: Két qua ddnh gid mire do tdc déng ciia cdc bién doc ldp 1én bién phu thudc

CM CP EM GS

OR 0SS PEU PU SEM SMM

CM
CP 0,090 0,127
EM
GS 0,155 0,129
OR 0,074 0,153
0SS 0,006 0,111
PEU 0,123 0,156
PU 0,052 0,080
SEM
SMM

0,047 0,057
0,139 0,315
0,119 0,012
0,111 0,063
0,106 0,078
0,053 0,118

Qua bang trén ta thay:

- Hé sb f2cua OSS 1én CM 1 0,006, nho
hon 0,02; f2ctia OR 1én SMM la 0,012 nhé hon
0,02. Tuc la:

Ky ndang, sy ung hg cua chu s¢ hitu khong
tac dong dén Marketing ngi dung;

Nguon liec ciia té chirc khong tac dong dén
Marketing qua truyén thdng mang xa héi.

- Hé sb f2ctia GS lén CM la 0,155; 2 cua
GS Ién SMM 14 0,315; f2ciua OR 1én EM 1a 0,153
va 2 cua PEU 1én EM la 0,156; tit ca h¢ sb déu
nam trong khoang 0,15 dén 0,35, cho thiy tac
dong cua cac bién doc 1ap 1én bién phu thudc &
muc trung binh. Tuc la:

Nguon: Két qua phan tich Smart PLS

Suhé trorciia chinh phui tac dong trung binh
dén Marketing ngi dung;

Surhd tror ciia chinh phai tac dong trung binh
dén Marketing qua truyen théng mang xa héi;

Nguan luc cua té chirc tac dong trung binh
dén Marketing qua Email;

Cam nhdn vé tinh dé si dung tac dong trung
binh dén Marketing qua Email.

- Céc hé s6 f2con lai déu nam trong khoang
0,02 dén 0,15 cho thay hiéu qua tac dong cia tirng
bién doc 1ap 1&n bién phu thudc 1a nho.

b. Tiép theo, ta c6 chi s6 Q?1a hé sé danh
gia nang luc du b4o ngoai miu dung dé do luong
dugc kha nang du bdo cia mo hinh.
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Bing 10: Két qua danh gid khd nang dir bdo ciia mé hinh

SSO SSE Q? (=1-SSE/SSO)
CM 625,000 410,059 0,344
CP 625,000 625,000
EM 625,000 375,347 0,399
GS 625,000 625,000
OR 625,000 625,000
0SS 500,000 500,000
PEU 500,000 500,000
PU 625,000 625,000
SEM 500,000 264,966 0,470
SMM 750,000 495,477 0,339

Qua bang trén cho thay, chi s6 Q? cua bién
phu thuéc nhu sau:

Q?cua CM (Marketing ngi dung): 0,344

Q?cua EM (Marketing qua Email): 0,399

Q? cua SEM (Marketing trén cong cu tim
kiém): 0,47

Q?ciia SMM (Marketing qua truyén théng
mgang xa hgi): 0,399

Tat ca Q? cuia bién phu thudc déu nam trong
khoang tir 0,25 dén 0,5. Biéu nay cho thiy kha
nang du bao cia mé hinh & muc trung binh.

3. Két qua nghién ciru

Tir nhitng phan tich nhu trén, hé s6 tac dong
cua ting bién doc lap dén bién phu thugc cu thé
nhu sau:

Ap luc canh tranh (CP): Hé s6 tac dong cua
ap lyc canh tranh dén Marketing noi dung va
Marketing qua Email déu 12 0,217; Marketing trén
cong cu tim kiém 1a 0,146 va Marketing qua
truyén théng mang xa hoi 1a 0,16. Dang nhu dy
doan, ap luc canh tranh c6 anh huong tryc tiép dén
&4p dung Marketing s6 san pham OCOP. Péi thi
canh tranh véi nhiing cong nghé méi, san pham
va dich vy thay thé hay nhiing &p luc tir khach
hang 1a diéu kién quan trong dé thuc ddy chu thé
OCOP 4p dung Marketing sb cho san pham cua
minh. Dic biét, yéu té xu huéng phat trién toan
cau tic 14 yéu té lién quan dén sy phat trién cua
khoa hoc céng nghé budc chu thé OCOP khong
thé tro' nén lac hau. Can phai thay doi, ap dung
nhiing cong cu mai dé quang ba va dua san pham
OCOP dén nhanh hon va gan hon vai khéch hang.
Nhét 1a nhiing dich vu lién quan dén Marketing sb
cling dwgc cung cap day da boi cac nha cung cap.
Ap luc canh tranh ¢6 anh huéng truc tiép dén viéc
sir dung nhiing cdng cu Marketing sé nao. Trong
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Nguon: Két qua phéan tich Smart PLS
do thi Marketing ndi dung va Marketing qua
Email chiu anh huong 16n nhat. Marketing noi
dung can nghién ctru dé sang tao nén nhiing noi
dung hap din, phong pht va cé gié tri cho khach
hang. Bén canh do, thong qua Marketing qua
Email, chu thé OCOP c¢6 thé nham t6i ddi tuong
khach hang wa thich cac chuwong trinh khuyén mai.
Khi ngudi tiéu dung tin tudng va dong y cho phép
nhan Email, s€ cé kha nang cao hon trong viéc
tang y dinh mua hang. Dé tao su khac biét vai ddi
thii canh tranh, chii thé OCOP can chi trong téi
ndi dung quang ba san phim va xay dung co s&
dir liéu caa khéach hang tiém niang, ca nhan hoa noi
dung Email gtri cho khach hang, dac biét quan tam
t6i chuong trinh khuyén mai, giam gia dé gia ting
gié tri cho khéch hang.

Su hé tro cua chinh pha (GS): Hé s tac
dong caa Su hd tro cua chinh phu dén Marketing
noi dung 1a 0,284; dén Marketing qua Email 1
0,218; dén Marketing trén cong cu tim kiém la
0,25 va dén Marketing qua truyén théng mang xa
hoi 14 0,377. D& dang nhan thiy trong 6 bién doc
lap thi Sy hd trg ctia chinh pha ¢ anh huéng
manh nhét dén hoat dong Marketing sé cua chu
thé OCOP. Biéu nay la hoan toan hop ly vé mat ly
thuyét va ca vé mat thuc tién. Bai su hd tro cua
chinh phii véi hé thdng luat phap (vé quang céo,
an ninh mang, cung cap su dung dich vy Internet
va théng tin trén mang,...), cac chinh sach hay
chuong trinh dao tao, dic biét 1a hé théng cong
nghé thdng tin c6 anh huong tich cuc va manh mé
t6i viéc chu thé OCOP 4p dung Marketing sé. Ly
do vi Marketing sé 1a hinh thiac Marketing hién
dai, can c6 khuén kho va hanh lang phéap ly du
chat ché ciing nhu nhitng diéu kién tét vé duong
truyén, diéu kién ha ting. Dic biét chu thé OCOP
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lai 1a nhitng don vi san xuét kinh doanh nho, véi
ngudn vén va nhiéu diéu kién han ché. Trong khi
d6, OCOP véi quy trinh san xuét va kinh doanh
nghiém ngat thi cang can phai cé su hd trg rat lon
cua chinh phu dé c6 thé phat trién va lam tét vai
tro trong viéc phét huy thé manh cua tirng ving
mién va day manh kinh té néng thon. Trong sb cac
cong cu cua Marketing sé thi Marketing qua
truyén théng mang xa hoi chiu anh huong Ion nhat
tir yéu té Sy hd trg caa chinh phii. Quy dinh cua
nha nudc véi hoat dong cua cac trang mang xa hoi
cling Vvéi ha tang cdng nghé thong tin 1a nhiing
diéu kién tién quyét dé chu thé OCOP &p dung
kénh Marketing s nay. Bén canh do, su hd trg caa
chinh phu tac dong it dén Marketing trén cong cu
tim kiém. Boi 18 Marketing trén cong cu tim kiém
1a hinh thic Marketing c6 tra phi, duoc cung cap
bai cac cong ty, ca nhan chuyén vé hoat dong
quang cdo trén Internet. Bé ap dung hinh thuc
Marketing nay, chu thé OCOP c6 thé chu dong
thué dich vu tir nhitng don vi chuyén nghiép.

Nguon luc cua té chirc (OR): Trong s céc
tac dong cua ngudn lec té chirc dén Marketing sb
thi hé sb tac dong cua ngudn luc té chirc dén
Marketing qua Email 1a 1on nhét vai 0,238; tiép
d6 dén Marketing trén céng cu tim kiém véi hé sb
14 0,231; Marketing noi dung 12 0,197; nhé nhét 1a
Marketing qua truyén thong mang xa hoi véi
0,072. Thuc té ciing cho thiy rang ngudn luc cua
td chuc 1a vo cuing quan trong, cé tac dong tich
cuc dén ap dung Marketing sé cua cac doanh
nghiép ndi chung va chu thé OCOP néi riéng. Cac
nghién ctru trude day ciing da chi ra rang, ngudn
luc to chirc, dac biét 1a nguon luc con nguoi va
nguon lyc tai chinh 1a yéu té then chét dé doanh
nghiép cé thé &p dung céc céng nghé mai. Trong
s6 cac tac dong caa Ngudn luc té chirc dén cac
kénh Marketing s6 thi Marketing qua truyén thong
mang x& hoi thi chiu tac dong nho nhat. Biéu nay
do cac tng dung phd bién nhu Tiktok, Facebook
hay Zalo 1a mién phi va quen thudc dbi v6i nguoi
Viét Nam. Chi can dién thoai thdng minh c6 két
ndi mang Internet 1a cha thé OCOP ¢6 thé thuc
hién dwoc viéc gigi thiéu, quang c4o san pham qua
cac mang xa hoi nay.

Ky nang, sw ung hg cua chu so hitu (OSS):
Vi ky nang va kinh nghiém va vai tro cia minh,

cha s¢ hitu c6 anh huéng dén viéc &p dung
Marketing s6. Co s& san xuét kinh doanh san pham
OCOP véi quy md siéu nho, it cip quan 1y. Quyét
dinh d6i voi co s san xuat kinh doanh san pham
OCOP da phan la quyét dinh cua riéng ca nhan cha
s& hitu nén viéc ap dung Marketing sé phu thuoc 16n
vao quyét dinh cta chii so hitu. Hé s6 tac dong cua
k§ nang sy tng ho cua cha s¢ hitu vai Marketing
qua Email 12 0,209; Marketing qua cong cu tim kiém
la 0,230; Marketing qua truyén théng mang xa hoi
14 0,173; Marketing noi dung la 0,056.

Cam nhgn vé tinh dé siz dung (PEU): Cam
nhan vé tinh d& st dung c6 tac dong manh va chi
dang sau Sy hd tro cua chinh phu. Cu thé hé sé tac
dong dén Marketing qua noi dung 1a 0,263;
Marketing qua Email 1a 0,249; tiép dén Ia
Marketing qua cong cu tim kiém véi 0,226; sau d6
dén Marketing qua truyén thdng mang xa hoi la
0,194. Nhu da phan tich, co s& san xuat kinh doanh
OCOP chu yéu véi quy mo nho, quyét dinh cua chu
so hitu 1a quyét dinh cao nhat va duy nhat. Cam
nhan vé tinh dé& sir dung 1a yéu t6 quan trong, nam
& ban than cha sé hiru. Trén thuc té néu chi sé hitu
OCOP cam thiy Marketing s 1a d& dang dé hiéu
va thyc hién thi kha ning ap dung la rét cao.

Cdm nhgn vé tinh hizu ich (PU): Tuong tu
nhu cam nhan vé tinh d& sir dung, néu cha so hiru
OCOP cam thy ap dung Marketing sé mang lai
lgi ich cho doanh nghiép nhu tang co hdi kinh
doanh, tang lugng khach hang tiém ning, ting
cudng su gan két vai khach hang thi kha ning ap
dung Marketing sé ciing 1a rat cao. Nhu vay cam
nhan vé tinh hitu ich ¢ anh huong dén ap dung
Marketing s6. Cu thé mirc tac dong dén Marketing
noi dung la 0,16; Marketing qua Email 1a 0,178;
Marketing qua cong cu tim kiém la 0,16 va
Marketing qua truyén thdng mang xa hoi 12 0,238.
4. Két luan va khuyén nghi giai phap

Nhu vay, két qua phan tich cho thay, tat ca
6 bién doc lap déu co tac dong dén &p dung
Marketing sé san phdm OCOP trén dia ban tinh
Thai Nguyén. Phat hién nay phu hop véi két qua
cac nghién ctru trude day, dac biét 1a nghién ctu
cua El-Gohary va Eid (2012), la nghién ctu gbc
ma tac gia st dung dé xay dung nén md hinh
nghién ctiu. Theo két qua nghién cau cua tac gia,
su hd trg caa chinh phu 1a yéu t6 c6 tac dong manh
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nhat &én Marketing qua truyén thong mang x& hoi.
Do d6 dé c6 thé thic day ap dung Marketing sb
ddi voi san pham OCOP trén dia ban tinh Thai
Nguyén thi cac giai phap ma tac gia dé xuit tap
trung dén viéc Nang cao vai tro cua chinh pha. Do
la hoan thién hé théng luat phép, chinh sach,
chuong trinh dao tao, ngudn vén, co s& ha tang
cong nghé¢ thdng tin. Hién nay cac vin ban hudng
dan lién quan dén OCOP thi ¢6 nhiéu nhung cac
chinh sach, hudng dan vé cac hoat dong Marketing
sd Van chua c6. Diéu ndy dan dén trinh trang chi
thé OCOP gap nhiéu kho khin trong qua trinh trién
khai Marketing s6. Mat khac, chinh phu can giao
cho Bo Nong nghiép va phét trién ndng thén nghién
ctru dé bd sung ngudn vén, mé rong dbi tuong,
nang hang muc cho vay, cung cap cac goi tin dung
wu dii dé chii thé OCOP c6 thé vay von véi lai suat
thap, thoi gian tra no linh hoat nham phuc vu cac
hoat dong Marketing s6. Chinh phu va lanh dao
tinh Thai Nguyén can tiép tuc nghién ctu dé dau
tu, xay dung va cang cb ha ting cdng nghé thdng
tin, tao diéu kién thuan loi dé cha thé OCOP &p
dung thanh cong Marketing sb. Bén canh d6, chua

thé OCOP can duoc hd trg dé c6 moéi truong va
diéu kién thuan loi dé tiéu thu san pham. Ngoai ra,
can day manh hoat dong hop tac quéc té trong
quang ba, gici thidu va xdc tién thuong mai nham
phét trién san pham OCOP ra thi truong nudc
ngoai. Mt khac, can tao diéu kién thu hit cac co
so dao tao hay doanh nghiép khac hd tro vé ky
thuat, ngudn lyc, thic ddy ap dung khoa hoc k§
thuat vao san xuét va quang cao tiép thi san pham
OCOP. Thém vao d6 viéc nang cao kién thuc, ki
nang cho chu thé OCOP 1 v cling quan trong, dic
biét 1a chu thé OCOP & Thai Nguyén da phan 1a ba
con ndng dan, ddng bao dan toc & cac huyén mién
nai. Co quan nha nuéc 6 thé nghién cau mé cac
khoa dao tao kién thire co ban ciing nhu nang cao
vé may tinh, mang Internet, cac cong cu co ban va
chuyén sau ciia Marketing s6 dé chu thé OCOP ¢6
thé tu thuc hién hoat dong Marketing sé.

Loi cdm on

Téac gid xin gui loi cam on trdn trong nhat
toi Trirong Dai hoc Ky thugt Cong nghiép — Dai
hoc Thdi Nguyén da hé tro kinh phi dé thuc hién
nghién cizu nay!
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