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Tom tat

Nghién cizu nay su dung 1y thuyet hanh vi hoach dinh (TPB) va déanh gid ngau nhién (CVM) dé tim hiéu
cac yeu to hong den thi hiéu tiéu ding ciing nhw si san 1ong chi tra cho mat hang rau ban online c6
nguon goc rd rang va tién lei. Két qua nghién cizu cho thdy, cac yéu to nhuw tiét kiém thoi gian, ngUOn goc
rd rang, thién chi ciia nguoi ban, bao bi bao vé méi truong, giao diing san pham o dnh hudng dén quyét
dinh mua cac mat hang rau online. Bén canh dé nguwoi tiéu dung san sang chi tra cao hon 6.173 dong/kg,
khodng 61% cao hon S0 Véi gia ban céc logi sdn phdm rau cung logi bang kénh truyén théng. Dya trén
két qua CVM, nghién cuu cho thay c6 4 yéu té anh huong den thi hiéu nguoi tiéu dung la gia, tudi, tiét
kiém thoi gian va nguon goc.

Tur khoa: Rau ban online; danh gid ngau nhién, ly thuyét hanh vi tiéu dung hoach dinh.

FACTORS AFFECTING CONSUMER BEHAVIOR TOWARDS
ONLINE VEGETABLES IN CAN THO CITY
Abstract

This study employed the theory of planned behavior (TPB) and contingent valuation method (CVM) to
investigate factors affecting consumers’ preferences as well as their willingness to pay for online
vegetables with traceability and convenience. The research results show that factors such as time saving,
tracebility, goodwill of the seller, environmentally friendly packaging, and on-time delivery affect the
decision to buy online vegetables. In addition, the studied consumers are willing to pay a premium of
6,173 VND/ kilogam, which is about 61% higher as compared to the selling price of the same vegetables
in the traditional channels. Based on CVM, there are 4 factors that affect the consumers’ preferences:

price, age, saving time and tracebility.

Key words: Online vegetables; contingent valuation method; theory of planned behavior.

JEL classification: D11, D12, Q41
1. Giéi thigu

Rau la thuc pham chira nhiéu chét dinh dudng
va chat so tét cho sirc khoé va khong thé thiéu trong
cac bira an hang ngay (Nguyén Vin Thuan & V6
Thanh Danh, 2011; Phung Chdc Phong, 2018;
Bazzano, Serdula & Liu, 2003; Tohill et al., 2005;
Bazzano et al., 2005). Theo khuyén céo vé dinh
dudng cua t6 chire WHO, luong rau xanh can cho
nguoi Viét Nam tir 300g — 350g/ngudi/ngay va tur
110 — 128 kg/ngudi/ndm dé dam bao cung cép day
du dudng chat. Nam 2017, san luong rau xanh cac
loai & Thanh phd Can Tho (TPCT) dat 136.024 tan,
trong d6 luong rau c6 chat luong, nguon goc ro
rang con kha han ché (Cuc thdng ké thanh phé Can
Tho, 2018). Vi vy, Thanh phd da nhap mot sb mat
hang rau qua tr cac dia phuong khac nhu An
Giang, Lam Ddng, Vinh Long ...

Cong nghé ngay cang déng vai trd rat quan
trong trong cudc séng tir cong viée dén sinh hoat
hang ngay. Vi tdng dan s6 96,5 triéu ngudi, trong
d6 nguoi dan thanh thi chiém khoang 35%
(khoang 33,8 triéu dan) va luong nguoi str dung
Internet cua Viét Nam nam 2018 dat 64 triéu,
chiém khoang 67% dan s da gop phan cho thi

truong thuong mai dién tir phat trién nhanh chong
(DAMMIO, 2018). Theo E-conomy SEA (2019),
thi truong thuong mai dién tar Viét Nam dau nim
2020 dat 5 ty USD, téc d6 tang truong 1én t6i 81%,
s6 ngudi tham gia mua sim truc tuyén trén nén
tang thuong mai dién tir tang vot, mo6 hinh ban Ié
truc tuyén nam 2019 tai Viét Nam c6 toc do ting
truong dang ké, tang 11,8% so v6i nim 2018. Sy
phat trién cong nghé vuot bac thi cac trang thuong
mai dién tir (Shopee, Sendo, Tiki, Lazada,...), dich
vu giao hang (Now, GrabFood,..), tng dung thanh
toan chi phi (SamsungPay,..) da xuét hién dé dap
g nhu cau va mang lai lgi ich khéng nho cho
nguoi tiéu ding. Bén canh nhiing tng dung pho
bién trén c6 thé cung cap nhitng san pham va dich
vu thi cling ¢6 nhirng mé hinh kinh doanh cac san
pham rau twoi, sbng trén cac trang web hay ung
dung. Tuy nhién mo hinh nay chua thé phét trién
manh va nguoi tiéu ding chwa thé mua dugc
nhitng mat hang nhu mong mudn do: (1) ban chat
day khong phai 1a hinh thiac mua tryc tiép nén
nguoi tiéu ding khong danh gia duoc chat lugng
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cling nhu do twoi ngon cua san pham; (2) khach
hang khéng kiém tra dwoc ngudn gbc, Xuat xi san
pham; (3) Do rau 12 mat hang dé& hu hong nén
nguoi tiéu ding cé thé gap rai ro vé thoi gian giao
hang cham s& dian dén san pham hong. Mic du
vay, Véi cudc séng ngay cang ban ron, nguoi tidu
dung c6 khuynh hudng mua sim online dé thuan
tién cho viéc cham soc gia dinh va can bang gitra
viéc nha va cong viéc co quan.

Tur thuc tidn trén, viéc nghién ciu vé nhan
thirc va cac nhan té anh huong dén hanh vi tiéu
ding cac mat hang san pham rau ban online cua
nguoi tiéu dung tai thanh phd Can Tho 1a rat can
thiét nham: mot 13, tim hiéu nhan thic cia nguoi
tiéu dung vé san pham rau béan online; hai 13, phan
tich thi hiéu va sy san long chi tra cho cac mat hang
rau béan online c6 ngudn géc, xuat st rd rang; ba 13,
dé xuét giai phap gilp phét trién md hinh nham
gilp ich cho ca nguoi tiéu ding va nha san xuat.

2. Téng quan tai ligu

2.1. Co 56 ly thuyét vé céac yéu té anh hwong téi
hanh vi nguwoi tiéu dung

2.1.1 Mua sam tryec tuyén (online) va ly thuyét vé
hanh vi hoach dinh

Hanh vi mua sim truc tuyén (con duoc goi la
hanh vi mua hang qua mang, hanh vi mua sam qua
Internet) 14 qué trinh mua san pham dich vu qua
Internet (Li & Zang, 2002).

Nhiéu nha nghién ctu trén thé gisi da sir
dung thuyét hanh vi hoach dinh (TPB) duoc phéat
trién tir Iy thuyét hanh vi hop ly (TRA) cua
Fishbein (1967) dé nghién ctru hanh vi cua ngudi
tiéu dung. Theo thuyét hanh vi hoach dinh cua
Ajzen (1991) duoc phat trién tir Ajzen & Fishbein
(1975) thi y dinh thuc hién hanh vi s&€ chiu anh
hudng boi ba nhan té nhu thai ¢ ddi voi hanh vi,
tiéu chudn chi quan va nhan thic vé kiém soat
hanh vi. Chun chu quan 1a su thac diy theo y
mudn cua nhitng ngudi anh huéng. Nhan thic
kiém soat hanh vi dé cap dén kha ning mot ca
nhén thuc hién mot hanh vi nhét dinh.

2.1.2. Khéi ni¢gm hanh vi va nhdgn thic cua nguoi
tiéu dung

Theo Kotler & Armstrong (2001), nghién
ctru hanh vi nguoi tiéu dung véi muc dich nhan
biét nhu cau, s& thich, théi quen cua ho. Cu thé 1a
xem nguoi tiéu ding mudn mua gi, sao ho lai mua
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san pham, dich vu dé, tai sao ho mua nhan hiéu
d6, ho mua nhu thé ndo, mua & dau, khi nao mua
va mirc d6 mua ra sao dé xay dung chién luoc
Marketing thuc ddy nguoi tiéu ding lya chon san
pham, dich vy ciia minh.

Theo Lamb, Hair & McDaniel (2015), hanh
Vi ctia nguoi tiéu dung la mot qué trinh mo ta cach
thirc ma nguoi tiéu ding ra quyét dinh lya chon va
loai bo mot s san pham hay dich vu.

Theo Kotler & Armstrong (2001), nhan thuc
a tién trinh tir &6 ngudi ta chon loc, t chic va ly
giai thong tin dé hinh thanh mot buc tranh c6 y
nghia vé thé gioi. Nguoi ta ¢d thé hinh thanh
nhitng nhan thirc khac nhau trudce nhirng Kich tac
gidng nhau do 03 tién trinh thudc vé nhan thic:
sang loc, chinh d6n va khic hoa.

Tir hanh vi mua sim c6 hoach dinh, nguoi tiéu
duing s& san long chi tra cho san pham c¢6 thugc tinh
tho& mén két qua mong doi cta khach hang. Nhiing
két qua nay thuoc 3 nhém yéu té nhu: nhom tiéu
chuan chu quan (khuyén méi, s luong ngudi tiéu
dung, hdn nhan, phién ha ...); nhom thai do ddi voi
hanh vi (tudi, ngudn géc xuit xu, trinh do cua
ngudi tidu ding...); va nhom nhan thac kiém soét
hanh vi (thu nhap cta nguoi tiéu dung).

2.2 Cac nghién cizu c6 lién quan

Nghién ciru V& tic dong cia nhan thirc dén y
dinh va hanh vi mua cta nguoi tiéu dung da duoc
nhiéu nha nghién cau thuc hién véi nhiéu ly
thuyét khac nhau duoc tng dung, trong d6 ¢6 2 ly
thuyét duoc sir dung pho bién 1a ly thuyét dong co
bao vé (PMT-Protection Motivation Theory) va ly
thuyét hanh vi hoach dinh (TPB — theory of
planned bahabior). Ly thuyét dong co bao vé
(PMT) duoc phét trién bai tac gia Rogers (1975)
va dén nam 1983, tac gia da mo rong ly thuyét ra
linh vyc truyén théng anh huong 1&n hanh vi va
duogc st dung trong 2 dang: (1) Dung nhu mot
khung ly thuyét dé danh gia va phat trién thong tin
lien lac; (2) dé tién doan hanh vi stc khoé. Ly
thuyét PMT da dugc ap dung thanh cong trong
hoat dong nang cao stic khoe va nang cao 16i séng
lanh manh (Floyd, Prentice- Dunn, & Rogers,
2000; Cox, Koster, & Russell, 2004; Oak-Hee
Park et al., 2011).

Ly thuyét v& hanh vi hoach dinh duoc phat
trién tir 1y thuyét hanh vi hop 1y nham khic phuc



Chuyén muc: Quan tri - Quan Iy - TAP CHI KINH TE & QUAN TRI KINH DOANH SO 17 (2021)

su han ché cua li thuyét trude vé hanh vi cia con
nguoi 1a hoan toan do kiém soat 1y tri (Ajzen &
Fishbein, 1975). Ly thuyét nay cho rang khi mot
nguoi co thai d6 tich cuc vé mot hanh vi va nhitng
nguoi quan trong cuia ho cling mong doi ho thyc
hién hanh vi thi két qua 1a ho c6 mirc do y dinh
hanh vi cao hon, diéu nay da dugc ching minh
trong nhiéu nghién ctru. P c¢6 nhiéu cong trinh
nghién ctru vé cac nhan t6 anh huong dén y dinh
va hanh vi cia nguoi tiéu ding & An Do,
Malaysia, Bangladesh, Mong C6 va mdt s6 linh
vuc khac (Salehi, 2012; Mohammed, 2012; Hsu
& Bayarsaikhan, 2012; Mihra, 1970; Johnston &
White, 2003, McMillan & Conner, 2003;
Armitage et al., 1999; Terry & Hogg, 1996;
Norman & Conner, 1993, Abraham et al., 1999;
Lee & Hoang Thi Bich Ngoc, 2010; Nguyén Thi
B4ao Chau & L& Nguyén Xuan Pao, 2014; Ha
Ngoc Thing & Nguyén Thanh Do, 2016).

Theo Cumming et al. (1980) cho ring ly
thuyét PMT tap trung trén do luong nguy co, nhan
thirc sy nhay cam, mirc d6 nghiém trong, trong khi
d6 cac nha nghién ctru nhu Rosenstock et al.
(1988), Weinstein (1993), Conner et al. (1994),
Pligt (1994) déu cho rang ly thuyét TPB tap trung
trén niém tin hanh vi. Vi vay, khi nghién cau vé
hanh vi mua sim truc tuyén, c4c tac gia thuong sir
dung Iy thuyét hanh vi hoach dinh do cac wu diém
ctia n6 phi hop hon 1y thuyét bao vé dong co.

Nghién cau vé thai o dbi voi hanh vi mua
sam tryc tuyén duoc thuc hién nhiéu & ngoai nudc
(Koufaris & Hampton-Sosa, 2002a; Koufaris &
Hampton-Sosa, 2002b, Koufaris, 2002; Pavlou,
2003; Nagra & Gopal, 2013),... Cac nghién ciru vé
hanh vi mua sdm truc tuyén tai Viét Nam con rat
han ché do day la mot hién tugng xa hoi kha phirc
tap vé k¥ thuat, hanh vi va tam 1y (Ngo Tan Vu
Khanh & Gwangyong, 2014). Hau nhu cic nghién
ctru vé thi trudng thuong mai dién tir chi dimg lai
O muc mo ta.

Theo Sudiyarto & Widayanti (2021), nguoi
tiéu dung tai Surabaya kha hai long vdi hinh thic
mua rau truc tuyén, cu thé mirc d6 hai long theo
chi s6 CSI dat 74.68%. Nghién ciru ciing tién hanh
dé xudt mot sb giai phap dé nang cao muc do hai
long cia ngudi tiéu dung d6i véi mua rau truc
tuyén gém sy an toan trong giao dich, giao hanh

dung, dé dang lién hé ngudi ban va gia ca phu hop.

Déi voi cac nghién ciru vé sy san 1ong chi tra
clia ngudi tidu ding, cac 1y thuyét co ban ciia cach
tiép can phuong phap CVM duoc d& xuét boi
Hanemann & Kanninen (1998) thuong duoc ap
dung. Phuong phap nay yéu ciu tra 10i cau hoi
khép kin, cu thé 1a liéu dap vién co chép nhan tra
mot sb tién nhat dinh dé c¢6 duge mot su thay doi
nhat dinh cho hién trang cuia ho. Cach tiép can nay
dugc st dung kha rong rai trong nghién ctu thi
trudng mac du cling c6 mot s6 nhuoc diém nhat
dinh (Gil et al., 2000; Govindasamy et al., 2006;
Hai et al., 2013; Khai, 2015; Khai & Yabe, 2015;
Tsakiridou et al., 2006).

Theo Aprile et al.(2015), cac thudc tinh san
phém c6 anh hudng dén hanh vi va su lya chon
hay thi hiéu ciia ngudi tiéu ding gom: gia (price),
mui vi (taste), tinh thién nhién (naturalness), gia
tri dinh dudng (nutritional value), sy thuin tién
(convenience), san xuét than thién voi méi trudng
(Environmentally friendly production), bao bi
(packing), nhan mac (label), phuong phap sén
xuét truyén thong (traditional production), ngudn
gbc (origin), su an toan (safety) va ché d6 dai ngd
lao dong (fair treatment of labor).

Tu két qud lugc khao, mac du co nhiéu
phuong phap va cach tiép can khac nhau nhu st
dung mé hinh ciu tric tuyén tinh (SEM), phan
tich nhan t6 kham pha,... dé phan tich cac yéu td
anh huong dén quyét dinh mua sim tryc tuyén.
Tuy nhién, trong pham vi cua nghién ctru nay, bai
viét str dung phuong phap CVM dé thuc hién phan
tich cac yéu t6 anh hudng dén su sin long chi tra
clia nguoi tiéu dung d6i voi san pham rau ban
online. Trong d6, cac yéu té anh hudng duoc tham
khao tir cac md hinh 1y thuyét hanh vi hoach dinh,
md hinh chip nhan k¥ thuat méi va cac nghién ciru
¢6 lién quan vé linh vuc mua sdm tryc tuyén.

3. Phwong phap nghién ciru
3.1. Khung phan tich

Tir nhitng tong hop vé cac nghién ctu ¢ lién
quan téi hanh vi nguoi tiéu dung onlie nhu da trin
bay & phan trén, trong nghién ciru nay tac gia lua
chon theo thuyét hanh vi hoach dinh cua Ajzen
(1991) duoc phat trién tir Ajzen & Fishbein (1975)
thi ¥ dinh thuc hién hanh vi s& chiu anh hudng boi
ba nhan t6 nhu thai do di voi hanh vi, tiéu chuan
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chu quan va nhén thic vé kiém soat hanh vi.
Chuan chi quan 1a sy thiic ddy theo ¥ muén cia
nhitng ngudi anh huong. Nhan thic kiém soat

v§&i hanh vi

A

[ Thai d§ ddi

Nhan thic kiém
soat hanh vi

3.2. Phwong phdp thu thap sé liéu

Can Tho 1a thanh phd tryc thudc trung wong
v6i tong dan sd khoang 1,2 triéu nguoi, trong do
nguoi dan thanh thi chiém khoang 69,66% hay
khoang 860 ngan ngudi. Thanh phd Can Tho gom
5 quan va 4 huyén. Trong téng s6 5 quan, nghién
ctru chon ra hai quan 1a Ninh Kiéu va Cai Rang dé
thuc hién nghién ctru. Bai bao st dung phuong
phap chon miu thuén tién dé phong van 116 ngudi
tiéu dung tai thanh phd Can Tho. Tong thé nghién
clru clia dé tai 1a nhitng ca nhan trén 18 tudi, da
dang nganh nghé ciing nhu muc do hiéu biét vé
hinh thirc mua ban rau online. Diéu tra vién thuc
hién phong vén truc tiép tai cho, si€u thi, cac hé
thong ban 1é nhu VinMart+,...

Dé xac dinh muc sin long chi tra (WTP) cho
rau ban online, mot kich ban dugc xay dyng nhu
sau: “Gia str, nho vao sy phat trién céng nghé vuot
bac nhw hién nay thi cac wng dung, website ban
ndng san, rau qua online ciing duoc cai tién va
dich vu tt hon trueée nhur c6 ngudn géc, thdng tin
rd rang, chat lugng dugc kiém ching, tiét kiem
dugc thoi gian di chuyén, dich vu giao hang tan
noi. Bu lai gi4 ban c6 thé s& cao hon so véi trung
binh cac miat hang dugc kinh doanh theo kiéu
truyén théng (cho, siéu thi,...)”.

Kich ban nay dugc gidi thiéu va giai thich voi
ngudi duoc phong vén trudce khi dua ra cac mic
gia dé tim hiéu vé sy sin long chi tra. Gia su,
nguoi tiéu dung dang ti€u dung rau ban theo hinh
thirc truyén théng véi muac gia trung binh la
10.000 dong/kg, nguoi tiéu ding cé san sang chi
tra thém dé mua rau online khong? C6 4 muc gia
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Hinh 1. M6 hinh i thuyét hanh vi c6 ké hoach (TPB)

hanh vi dé cap dén kha nang mot ca nhan thuc hién
mot hanh vi nhit dinh.

~ Nguon: Ajzen, 1991
bid so vai muac gia ban dau (10.000 dong) dugc
dua ra dé nghién ctu, lan luot la:

- Tang 30% so voi gia truyén thong tuong
g véi s tién 13.000 dong/kg;

- Tang 40% so v&i gia truyén thong twong
g Vvéi s6 tién 14.000 dong/kg;

- Tang 50% so v&i gia truyén thong twong
g vai 6 tién 15.000 dong/kg;

- Tang 60% so voi gia truyén thong tuong
g véi s tién 16.000 dong/kg.

Mot trong nam mtc gia trén duoc chon ngau
nhién dé tim hiéu su sin long chi tra cua nguoi
duoc phong van.

3.3 Phwong phap phdn tich

Dé udc lugng mirc sin 1ong chi tra ciia ngudi
tiéu dung d6i v6i san phdm rau ban online, nghién
citu st dung phuong phip CVM. Theo
Govindasamy, DeCongelio, & Bhuyan (2006);
Hai, Moritaka, & Fukuda (2013); Khai (2015);
Khai & Yabe (2015); Lopez-Feldman (2012);
Tran, Nomura, & Yabe (2015), ham hitu dung cua
nguoi tiéu ding duge mo ta bang ham tuyén tinh
sau: Ui(ZUi) =Zp + &

Trong d6, B 14 cac tham sb can udc luong va
&i 12 sai sO ciia phuong trinh, i 1a cac bién doc lap
c¢6 anh hudng dén sy sin 1ong chi tra cia ngudi
tiéu dang. Trong nghién ciru nay, cac bién doc 1¢
duoc xem xét va dua vao mo hinh dai dién cho ba
nhém yéu t6 vé hanh vi, tiéu chuan chi quan va
nhén thirc vé& kiém soat hanh vi. Cu thé cac bién
giai thich duoc stir dung trong md hinh dugc trinh
bay ¢ Bang 1 nhu sau:
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Bdng 1: CAc bién gidi thich trong mé hinh hai quy nh; phan

Nhém Ténbién  Giai thich bién Ky vong Nguon
Bién phuthugc Y Su san long chi tra
(1=Ddng y; 0= khong dong )
Tubi Tudi ciia nguoi dugc phong van - Aprile et al.(2015); Khai, 2015; Khai
& Yabe, 2015; Kotler & Armstrong
(2001)
Trinh  d0 S6 nam di hoc cua nguoi duge hoi + Khai, 2015; Khai & Yabe, 2015;
Nhom thai d6  hoc van Kotler & Armstrong (2001); Huynh
dbi véi hanh vi Viét Khai va Hoang Mai Phuong
(2020); Khai et al. (2018)

Ngudn gdc  Cé quan tam dén nguon gbc san  + Day 1a mot yéu té kha méi duoc quan
pham hay khong cua ngudi duoc tam trong thoi gian gan day va can
hoi: (1= Cé; 0= Khdng c0) duoc xem xét trong mo hinh phan tich.

Nh6m  nhan Thu nhap Thu nhép cua nguoi duoc phong  + Khai, 2015; Khai & Yabe, 2015;
thite kiém soat 3 vﬁln 3 . Kptler &.Armstrong (200;); Huynh
hanh Vi I\/_Il’rc gid Céc muc gié tri bid (dong) - Viét Khai _vé Hoang Mai Phuong

bid (13.000; 14.000; 15.000; 16.000) (2020); Khai et al. (2018)

Phién ha C6 quan tim dén viéc phién hacua  + Sudiyarto & Widayanti (2021);
nhan vién nhu khi mua tai cta Khedkar et al. (2015).
hang khong: (1= Cé; 0= Khéng cd)

S6 lwong Co quan tdm dén sb luong nguoi  +

nguoi mua mua & cac Website/ rng dung hay

samnhiéu  khong: (1= C6; 0= Khdng c0)

Honnhdn  Tinh trang hon nhén cua nguoi +

Nhém  tiéu dugc phong vén

chuan cha (1= D4 lap gia dinh; 0= Chua)

quan Thoigian  C6 quan tdm dén viéc tiét kiem +
thoi gian di chuyén, lya chon san
pham hay khong
(1= C6; 0= Khong cd)

Khuyén C6 quan tim dén chwong trinh -

méi khuyén mai hay khong cua ngudi

duoc hoi
(1= C6; 0= Khbng cd)

Nhu vay Xac sut dé nhan duoc cau tra 1o dong
Y & muc gid nghién ctu va cac bién s giai thich cua
mo hinh dugc thé hién bang cong thic sau:
Pr(y; = 1|z;) = Pr(U; = py)
=Pr(zf + u; =2 p;)
) =Pr(u; =2 p; — z;f)
Néu nhu ching ta gia dinh u; tuén theo phéan
phdi chuan u;~ N (0, &;), chiing ta c6 duoc

Y
Pr(y; = 1|z;) = Pr <v1 = %)

i 4
= 1-0C 55

Pr(y; = 1lz) = 02/ 5~ pi3)

Trong d6, v; tudn theo phan phéi chuin
v;~ N(0,1) va @(x) la ham sb tich lity chuén tic.
Tir cong thirc trén ta thiy rang mo hinh nay rat giéng
vai Probit truyén thong, chi khac & chd 1a mé hinh
c6 thém bién p;. Nhu vay, muc sin long déng gop
cua ngudi tidu ding s& dugc ude luong biang md
hinh Probit va xem bién p; nhu 1a mot bién giai thich

bd sung. Nhu vay, bang céch sir dung mé hinh Probit
ta c6 thé woc lugng dugc hai s6 hé s6: mot la @ =
/6 (hé sb cua nhiing bién giai thich z; trong mod
hinhva d = —1/48 lahé sé cua bién gié (bid values)
ma dé tai dang nghién cau. Tir hai hé s6 nay ta co
thé tinh duoc B = (—&/8) .

Tur déy, bang cach sir dung cong thuc trén ta
c6 thé udc lugng duoc gia tri ky vong cua sy san
Iong chi tra nhu sau:

EWTP |2,8) = 7(-5) ()
4. Két qua nghién ctru va thao luan
4.1. Thdng tin chung vé nguwoi tiéu ding

Ngudi tryc tiép mua rau online ¢6 ca nam
gidi (chiém 49%) va nit gidi (chiém 51%) va da
két hon, chiém 68%. Do tudi trung binh ciia dap
vién 1 40,31 tudi (do 1éch chuén 1a 15,59). Trinh
do hoc van & day duoc tinh theo s6 nam di hoc,
trung binh 1a 14,25 nam. Thu nhap cua nguoi dugc
phong vén tir 5 d&én 10 triéu dong chiém 34,48%,
day 1a khoang thu nhap twong d6i 6n dinh cua
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ngudi dan hién dang sinh ‘séng tai Cén Tho. Ké
tiép la tir 10 dén 15 triéu dong chiém ti 1€ cao voi
20,69%; thu nhap dudi 3 triu dong chiém

20,69%; khodng thu nhap tir 3 dén 5 tri¢u chiém ti
1¢ 15,52%. Va chi c6 10 nguoi tiéu ding, chiém
8,62% cd muc thu nhap trén 15 tri¢u dong.

Bdng 2: Thu nhdp cua nguoi tiéu dung

Thu Nhap (trigu dong/Thang) Tan S6 Ty 18 (%)
<3 24 20,69%
3-5 18 15,52%
>5-10 40 34,48%
>10-15 24 20,69%
> 15 10 8,62%
Tong 116 100%

4.2. Cach thirc mua va mike chi tiéu déi véi san
pham rau

Nguoi tiéu dung thudong mua rau ¢ nhitng dia
diém nhu siéu thi, chiém ty I& cao nhat véi 72,4%;
cho truyén théng (chiém 75,9%), chi khoang
28,4% nguoi tiéu dung da tirng mua rau online.

Nguon: So liéu khdo sat nam 2019, n =116
Qua két qua trén cho thiy, da phan ngudi tiéu
dung van thich lya chon cach thic mua rau truyén
thdng hon (di chg, siéu thi,...) con cach thirc mua
rau online con khd méi mé nén chua dugc tin dung
nhiéu ddi véi nguoi dan.

100%

e (]
7 0% % % =
80% o . 21600%
60% —_— é 71.560% ? —
40% = 75.900% = = 72.400% =
0, — - = ——
20% = 28.440% -
0% —_—
Mua tai cho Mua Online Siéu thi
=C6 = Khbng

Biéu do6 1. Cach thirc nguoi tiéu ding mua rau

Muic chi phi cho mua rau cta nguoi ti€u dung
trong mot lan mua roi vao khoang tir 10 d&n
20.000 dong, chiém 38,8%; tir trén 20 dén 30.000
ddng chiém 18,1%; tir trén 30 dén 40.000 dong va

Nguon: Sé ligu khao sdt nam 2019, n = 116
trén 40.000 dong chiém 16,4%. Diéu nay cho thiy
ngudi tiéu dang chi mot khoang tién nho trong thu
nhap dé mua rau.

Bdang 3: Cac muc chi mua rau cua nguoi tiéu dung

Gia Mua (VND/IAn mua) Tan S6 Ty 18 (%)
<10.000 VND 12 10,3%
10 —20.000 VND 45 38,8%
>20-30.000 VND 21 18,1%
>30-40.000 VND 19 16,4%
> 40.000 VND 19 16,4%
Tdng cong 116 100%

4.3. Nhén thirc ciia nguwoi tiéu diing vé rau online

Theo két qua nghién ctru cho thy 1y do ngudi
tiéu ding chon mua rau online gém: (1) Tiét kiém
thoi gian, chiém 30,3% sb y kién khao sat; (2) Tim
dtng loai rau c6 nhu cAu mua, chiém 27,3%: 3)
Gia ca phu hop, chiém 21,2%; (4) Giao hang
nhanh chéng, chiém ty 18 21,2%. Tir nhitng két
qua nay cho thay ngudi tiéu ding quan tim nhiéu
dén tiéu chi tiét kiém thoi gian khi lya chon rau
ban online. Nghién ctru ciing tim hiéu cac ly do
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Nguon: So liéu khdo sat nam 2019, n = 116
ngudi ti€u dung khong chon hinh thirc mua rau
online gom: (1) Chua c6 nhu cau, chiém 47% tong
sO y kién khao sat; (2) Do tin cay khong cao,
chlem 21,7%; (3) Gia cao hon so véi cac kénh
truyen thong, chiém 14 ,5%0; (4) Sén phim khong
gidng nhu quang cao, chiém 13,3%; (5) Mot s6 ly
do khac (chiém 3,6%) nhu ngudi tiéu dung thich
di cho truyén théng hon, khong thuén tién cho
nguoi lon tudi,...
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Ngudn goc

Thuong hiéu

Hinh anh

Gia bén

Khuyén mai

Céu triic website
Phan hoi

Tinh bao mat

Giao dang san pham
Thoi gian giao hang
Chi phi van chuyén
Chat li¢u bao bi
Tinh tién loi

412
2.99
3.17
4.06
3.44
2.88
4.06
3.9
4,05
4
3.87
4.02

3.3

0 0.5 1 1.5 2

2.5 3 3.5 4 4.5 3)

Biéu d6 2. Cac yéu té anh hwéng dén hanh vi mua rau tryc tuyén
Ghi chu: Duoc cham diém theo thang do Likert 5 mirc do: 1= hoan toan khong chdc chan,; 2= khong chac

chdn; 3=trung ldp; 4= chdc chdn; 5= hoan todn chdc chdn.

Nhiing yéu t6 tac dong dén hanh vi mua sim
clia nguoi tiéu dung d6i voi san pham rau ban
online dugc thé hién qua biéu d6 2. Két qua
nghién ctu biéu do 2 cho thay ngudi tieu ding
chua dong tinh cao véi cac y kién sau: Thirong
hiéu 1a yéu to khién toi quyér dinh mua rau online,
dat 2,99 diém va Néu website/zng dung chi mang
nhing mau sdc don gian sé thu hit téi hon, dat
2,88 diém. Nghién ctu ciing cho thay céc y kién
dugc ngudi tiéu dung ddng y hay co su ChaC chén
cao gom T6i c6 quan tam dén ngum goC san xuat
cac logi rau (4,12 dlem) Nguoi ban trén cac
website, #ng dung rat c6 thién chi va san sang
phan hoi yéu cau cua khach hang (4,06 diém);
Nhén duge diing san pham muén mua khi duoc
giao hang dén tdn noi (4,05 diém); Thoi gian giao
hang cang ngdn, cang can thdn giip téi ¢é ¥ dinh
mua dung veé lau dai (4 diém); T6i c6 quan tam

Nguon: S6 liéu khdo sdt nam 2019, n = 116
dén chat ligu bao bi san pham bao vé méi trieong
(4,02 diém); T6i quan tam dén gia thanh san pham
rau qua duwoc bay ban theo hinh thec online, #ng
dung (4,06 diém)...

4.4 Sw sdn long chi trd ciia nguwoi tiéu ding
Bang 4 cho thy, sy san long chi tra cua
ngudi tiéu dung dbi voi muc gia bid cang cao s&
¢6 xu huong ngay cang giam dan, cu thé 1a d6i voi
mic gia 13.000 dong/kg thi co 68,97% nguoi
ddng y chi tra, giam xudng 62,07% véi mac gia
lan luot 14.000 dong/kg; 15.000 dong/kg va giam
dén 20,69% ddi véi mic gia 16.000 dong/kg.
Nhirng ly do chinh dugc nguoi tiéu dung dua ra
khi khong dong y chi tra chu yéu 1a do do tin cay
khong cao ddi vai nhitng md hinh mua bén trén
mang, ngoai ra con do gia qua cao so véi murc gia
trung binh ngudi ta hay mua ¢ cac chg, siéu thi.

Bdng 4: Thong ké md td vé su san 10ng chi tra ciia nguoi tiéu ding

Tra loi vé s sin long chi tra

Mirc glé bid X , A , . . A A ,
(dbng) S6 quan sat bong y chi tra Khong dong y
S6 nguoi (%) S6 nguoi (%)
13.000 29 20 68,97 9 31,03
14.000 29 18 62,07 11 37,93
15.000 29 18 62,07 11 37,93
16.000 29 6 20,69 23 79,31
Téng cong 116 62 54

Ly do cho su ddng y chi tra thém cho nhiing
san pham rau ban online 1a (1) ho mong mudn tiéu
dung san pham rau qua c6 do an toan cao va (2) co
nguon goc xuét xi rd rang chiém ty 1& cao nhat; (3)
cac 1y do khéac nhu tiét kiém thoi gian cho nhiing

Nguon: Sé liéu khdo sat nam 2019, n =116
ngudi ban ron, dich vu giao hang thuan tién, tiét
kiém thoi gian di chuyén, gia ca hop Iy, ung ho
nguoi ban,. ... Qua d6 cho thay, hinh thirc mua ban
rau online nay c6 co hoi duy tri va phat trién dé phu
hop hon véi nhu cu ciia ngudi tiéu dung.
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Bdng 5: CAc bién dnh huong dén mirc san 1ong chi tra cia nguroi tiéu ding

Nhom bien Tén bién Giai thich bién Trung Dy l¢ch
binh chuan
Bién phu thuoc WTP Su san long chi tra 0,53 0,5
(1=Ddng y; 0= khong dong y)
Tudi Tudi cia nguoi duoc phong van 40,31 15,59
Nhom thai do ddi Trinh 6 hoc van  S6 nam di hoc cua ngudi duoc hoi 14,25 3,02
vé6i hanh vi Ngudn goc C6 quan tam dén ngudn goc hay khéng cia nguoi 0,76 0,4
dugc hoi; (1= C6; 0= Khong c6)

, A er Thu nhap Thu nhap cta nguoi dugce phong van 7.706.897  4.026.040
S::}”S‘Or:t‘?:;;m“\fl Miic gia bid Céc muc gié tri bid (ddng) 14500 1.122,88
(13.000; 14.000; 15.000; 16.000)

Phién ha C6 quan tam dén viec phién ha cua nhan vién nhu 0,73 0,44
khi mua tai ctra hang khong (1= Cé; 0= Khéng c0)
S6 luong nguoi C6 quan tim dén sb lugng ngudi mua & cac Website/ 0,32 0,47
Mua sim nhiéu  ng dung hay khong (1= C6; 0= Khdng c6)
Nhém tié 2 Hon nhan Tinh trang hdn nhan cta nguoi dwoc phong van 0,68 0,47
om tiéu chuan A 1AL i e -
chi quan o (1=ba 1@11? g1a’dlnl_1; OT’Ch.Lra) o )
Thoi gian C6 quan tam dén viéc tiét kiém thoi gian di chuyén, 0,72 0,45
lya chon san pham hay khdng (1= C6; 0= Khéng
c6)
Khuyén mai C6 quan tim dén chuong trinh khuyén méi hay 0,46 0,5

khdng ctia nguoi duge hoi (1= Co6; 0= Khong c6)

Nguon: So liéu khdo sdt nam 2019, n = 116

Pé xac dinh duoc cac yéu té anh huong dén
su san 10ng chi tra cho cac san pham rau duoc ban
theo hinh thirc online, dé tai st dung phuong phap
hdi quy probit, trong do:

- Bién phu thudc trong mé hinh hdi quy la sin
Iong hay khong san long chi tra & mic gia dugc
khao sat.

- Bién doc 1ap caa mé hinh 1a c4c bién nhu:
gi, tudi, hon nhan, hoc van, thu nhap, ngudn géc,
tiét kiém thoi gian, sy phién ha cia nhan vién,

dugc mua sam nhiéu, khuyén mai thugc 3 nhan té
la tiéu chuan cha quan, nhan thic kiém soét hanh
vi va thai d¢ déi véi hanh vi.

Nghién ctru di kiém tra hién twong da cong
tuyén, két qua cho thay hé sé VIF gitra cac bién
doc lap la rat nho, vi thé ta co thé két luan rang
khong c6 hién tugng da cong tuyén. Phan tram du
bao ding mo hinh 1a 64,28% cho thay c4c bién
trong md hinh giai thich dugc dén 64,28% su bién
dong cua sy san long chi tra.

Bdng 6: Két qua md hinh hoi quy probit

Tén bién Hé sb goc S.E. Gia triz Hé so P
Gia -0,0011™ 0,0002 -4,01 0,000
Hon nhan -0,5575 0,7457 -0,75 0,455
Tudi -0,1566™ 0,0309 -5,07 0,000
Hoc van -0,0853 0,0700 -1,22 0,223
Phién ha -0,7379 0,4879 -1,51 0,130
Mua sam nhiéu 0,1260 0,4057 0,31 0,756
Tiét kiem thoi gian 0,8574" 0,4835 1,77 0,076
Khuyén mai -0,2786 0,3964 -0,70 0,482
Nguon gbc 1,9507" 0,9851 1,98 0,048
Thu nhap 0.75e-08 0,6e-07 1,25 0,212
Hé sb ty do 22,7868 5,3179 4,28 0,000
Log-likelihood -28,62
Pseudo R? 64,28
LR x?2 103,01
Prob > y? 0,000

Ghi cha (*); (**); (***) cac bién cé ¥ nghia lan lwot & mirc 10%; 5%; 1%. S.E la sai so chuan.

Bang 6 cho thay c6 4 bién anh huéng c6 y
nghia thong ké dén su san long chi tra cua ngudi
tiéu dung. Trong do, co 2 bién anh huong ty 1é
thuan la nguon goc, XUt xir va tiét kiém thoi gian
va 02 bién anh hudng ty 1& nghich 1a gia va tudi.
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Nguon: Sé liéu khdo sdt nam 2019, n = 116
Tir két qua nghién cuau trén cé thé ude lugng
murc gia trung binh ma ngudi tiéu dung san long
chi tra cho san phdm rau dugc ban theo hinh thuc
online theo céng thirc (*) nhu sau:
WTPTrung binh =~ 16.173 d‘OA‘ﬂg
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Két qua wéc lwong cho thiy gia tri WTP
trung binh cho muc san 1ong chi tra cho céc loai
san phiam rau ban online kha cao, udc tinh la
16.173 ddng, cao hon 6.173 dong so véi cac loai
san pham rau néi chung dugc ban theo kénh
truyén thong. Viéc quyét dinh dung thir va chap
nhan chi tra cho cac san pham rau ban online phu
thudc vao cac yeu t6 nhu an toan, co nguon goc
chat luong dam bao, tiét kiém thoi gian, dich vu
giao hang thuan tién, gia ca phu hop. Vé dinh
lugng, két qua phan tich md hinh hdi quy probit
cho thiy céc yéu té anh huong dén muc sin long
chi tra cho cac san pham rau ban online WTP Ia
muc gia, sb tudi cua nguol tiéu dung, viéc tlet
kiém thoi gian khi mua sam rau online va ngudn
gc cua cac san pham rau ban online.

5. Két luan va khuyén nghi

Tir két qua diéu tra 116 nguoi tiéu dung rau &
TPCT vé nhan thic ciing nhu cic nhan t§ anh
hudng dén hanh vi tiéu ding rau online va mic sin
Iong chi tra thém cho san pham rau dugc ban theo
hinh thirc online. Két qua nghién ciru vé nhan thirc
cho thiy da phan nguoi tiéu ding biét vé loai hinh
kinh doanh online nhung chi c6 khoang 28% trong
téng s6 ngudi duoc phong van 1 di timg mua rau
qua hinh thirc ban online. Bang phuong phép danh
gia ngau nhién (CVM) dé udc tinh mirc sin long
chi tra ctia ngudi tiéu dung, két qua nghién ctru cho

thay c6 64,28 % sb nguoi dong ¥ chi tra thém cho
mat hang rau dugc ban theo hinh thirc online va
mirc gia trung binh ma ngudi tiéu dung san sang
chi trd cho mat hang rau ban online la 16.173
ddng/kg. Nguoi tiéu ding sin 1ong chi tra thém cho
san pham rau dugc ban online do tinh thuén tién
khi mua hang, tiét kiém thoi gian va da dang vé su
lya chon san pham. Cac yéu té anh huong dén su
san long chi tra cia nguoi duoc phong van la gia,
tu01 tiét kiém thoi gian va nguon goc. Nhiing yeu
td trén sé 14 co s& dé san xuat, kinh doanh céc loai
rau phtt hop véi nhu cau thi trudng va nhu cau cia
nguoi ti€u dung trong tuong lai.

Tir két phan tich trén nghién ctru da dé xuat
mét sb giai phap dé nang cao mirc san long chi tra
cho san pham rau online nhu (1) ngudn géc xuat
xt va chat luong cua cac san pham rau dugc ban
online phai rd rang, c6 kiém dinh vé chat luong,
(2) Do thu nhap trung binh caa dap vién dat gan
7,7 triéu dong/thang nén doanh nghiép/don vi
kinh doanh can can nhéc gi4 tién cho ting loai mat
hang rau. (3) Chat lwong dich vu thi nhanh chéng,
don gian, c6 su huéng dan rd rang cu thé, hd tro
khach hang luu lai cdc thong tin khi thyc hién giao
dich, (4) thuc hién tét chién dich tuyén truyén,
quang céo, dic biét cho nhom ngudi cao tudi vi ho
theo truyen thong va khéng quan tdm nhiéu dén
nguon goc XUAL X
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